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Bouvier Williams (MBA ’93), president of the New York Chapter of TABA,
addresses attendees at the annual Freeman Days in New York reception. The
student-alumni networking reception took place on Oct. 23, 1998, at the Sky Club.

The Taiwan chapter of TABA held its annual meeting at the Taipei World Trade Club on Dec. 20, 1998. Membership, which includes members of the six graduating classes of
Freeman’s Asia Executive MBA program, exceeds 200.

Netscape Communications Corp. chairman James H. Clark, right, talks with Dean
McFarland prior to addressing a luncheon audience at the 1998 Tulane Business
Forum. The forum took place at the New Orleans Hilton on Oct. 29, 1998. Clark
received his master’s degree from Louisiana State University but earned a number of
credits at Tulane in the late ’60s.
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A  P u b l i c a t i o n  o f  t h e  A .  B .  F r e e m a n  S c h o o l  o f  B u s i n e s s  a t  Tu l a n e

Freeman welcomes letters from alumni and other readers. Mail to: Freeman, Office of External Relations, 
A. B. Freeman School of Business, Tulane Un i ve r s i t y, New Orleans, LA, 70118-5669; email to:
rh o n d a . e a rles@tulane.edu. Please include your name, address, telephone number and year of gra d u a t i o n .
Letters may be edited for clarity and space. 

2 FR O M T H E DE A N

3 FR E E M A N NE W S

6 T H E B U S I N E S S O F RE S E A R C H
Producing top-quality re s e a rch for major 
journals is essential for a business school to
build a reputation and rise in the rankings, 
but at the Freeman School, that re s e a rc h
makes just as much of an impact in 
the classro o m .

19 FA C U LT Y NOT E S

2 1 IN S T I T U T E S

2 5 W I T H AL U M N I

3 6 FR E E M A N FA C E S

Cover photo illustration by Will Crocker.
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This spring, we graduated the
largest class  in the Fre e m a n

S c h o o l ’s  h isto ry.  In addi t ion 
to our ceremony in Mc A l i s t e r
Auditorium, we participated in a
unified university commencement
ceremony in the Superdome as part
of President Scott Cowen’s inaugu-
ral year. Both ceremonies were very
successful, and each had re c o rd
attendance.

Many people think that the
university essentially shuts down in
the summer, howe ver summer is
actually a busy and pro d u c t i ve
time. Final decisions are  being
made on the incoming classes. We
h a ve BSM and MBA students in
summer school and study abro a d
programs, and a large percentage of
the full-time MBAs and BSMs
work as interns in various locations
a round the world. Our Exe c u t i ve
MBA, Professional MBA and PhD
programs are 12-month programs,
and our Latin American PhD stu-
dents spend their summers in New
Orleans. International seminars for
EMBAs are offered during the

summer, and an increasing number
of PMBAs participate in the study
a b road programs.  Fi f t y - s e ven 
faculty members from top Latin
American business schools are
e n rolled in the PhD pro g r a m .
During June, Carlos Vi l l a n u e va -
Sa n c h ez, a young faculty member
f rom ITESM (Mo n t e r rey Te c h ) ,
successfully defended his PhD dis-
sertation. He will be the first grad-
uate from the three PhD pro j e c t s
that we are offering for faculty at
Latin American institutions. 

The faculty who are not teach-
ing in ou r summer  pro g r a m s
d e vote the summer to pre p a r i n g
classes and working on re s e a rc h
projects. The team of faculty mem-
bers who will teach the MBA core
courses (Professors Aksoy, Arnold,
Br i e f, He a v n e r, Ho o p e r, Ja s t e r,
Ju s t e r, Ko n ov s k y, Ma rvel, Pa d g e t t ,
Pa g e ,  Tr a pa n i ,  Wat zk e  a nd
Wiggins) is engaged in putting the
final touches on the new MBA cur-
riculum that will be implemented
this fall. Since the format and con-
tent of the  program have been

redesigned, a tremendous amount
of work goes into the development
and integration of the new courses. 

The period immediately fol-
l owing graduation is a good time
to reflect on and assess our past
ye a r’s performance and to pre p a re
for the next. We are in the process
of re v i ewing plans for the coming
year and  fina li zing the  Fi sca l 
Year 2000 budget. In addition,
President Scott Cowen initiated a
n ew planning process, and we are
p reparing our part of the ove r a l l
university plan. 

One of our top priorities is to
enhance career services and exter-
nal relations. Fortunately, we were
able to hire Peggy Babin, a 1992
graduate of our EMBA program, as
associate dean for career serv i c e s
and external relations to champion
these areas. Peggy’s strong market-
ing experience and interpersonal
skills make her the ideal person to
lead the development and imple-
mentation of an integrated market-
ing plan for career services, public
relations, media relations, alumni
affairs and development. One of
her major initiatives this summer is
to visit corporate recruiters in sev-
eral major cities to promote the
Freeman School and to encourage
them to interview our students for
internships and full-time jobs.

As part of this planning pro-
cess, we are developing a master
plan for the Freeman School’s
physical plant and technological
i n f r a s t ru c t u re. The growth in the
Freeman School’s student body
and faculty creates the need for
additional facilities, so we are in
the first phase of a new building
campaign. The architects have
been selected, the initial building

p rogram has been developed and
a l t e r n a t i ve designs are being con-
sidered. The new facility is project-
ed to be 70,000 gross square feet at
an estimated cost of $15–20 mil-
l i on ,  a nd  i t  w i l l  c onne c t  t o
Go l d r i n g / Woldenberg Hall. The
n ew bu i ldi ng  w i l l  house  th e
Freeman School’s graduate pro-
grams, the St ew a rt Center for
Exe c u t i ve Education and the
C a reer De velopment Center. In
addition, some faculty offices and
s p e c i a l i zed centers and institutes
will be located in the new building.
It is anticipated that the public
phase of the campaign will begin
next summer or fall. 

I am pleased to dedicate this
edition of Fre e m a n to our faculty,
past and present. For the Freeman
School to compete effective l y, we
must have a strong faculty that
e xc e l s  i n  b ot h t e ac h i ng  a nd
research. During the decade of the
’90s, the Freeman faculty has dou-
bled in size; however, more impor-
t a n t l y, the productivity and inter-
national reputation of the faculty
h a ve improved dramatically. We
have been successful in attracting a
talented group of faculty who are
committed to achieving excellence.
Research and scholarship are criti-
cal components of staying at the
f o re f ront of management educa-
tion. This issue’s feature focuses on
faculty re s e a rch and provides pro-
files of some of the faculty and
their research interests.

In closing, I want to thank you
for your interest and support, and I
encourage you to send us items of
interest to include in Freeman.

2 F R E E M A N / S U M M E R  1 9 9 9
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FR E E M A N U N V E I L S N E W

M BA C U R R I C U L U M

In the most significant re vamping in
m o re than a decade, the Fre e m a n

School will roll out a new MBA cur-
riculum in the fall of 1999. The new
curriculum is a placement-driven pro-
gram designed to give students the
skills and experience most sought after
by today’s employe r s .

“Looking at our product from a
s t u d e n t’s point of view and a corporate
re c ru i t e r’s point of view, we decided
t h e re we re some major issues we had
to  addre s s,”  s ay s  Dea n Ja m e s
Mc Farland. “We had to design our
p roduct from an outcome perspective
in terms of getting jobs and intern-
ships for our students.” 

“ It’s really the hiring practice of
e m p l oyers that’s driving us,” adds Ru s s
Robins, associate dean for academic
p rograms. “T h e re was a consensus
among administration and faculty
that it was time for a major change,
and that was due to market forc e s .
The market wants students with expo-
s u re to their major concentration earli-
er to pre p a re them for summer intern-
ships, and the market wants a gre a t e r
b readth of experience upon gradua-
tion. That’s what these changes do. ”

The most noticeable change is the
c o n version of most courses to modu-
lar formats. Of the 46 graduate cours-
es offered to full-time MBA students
in the fall, 31 will be offered as seve n -
week 1.5 or 2.0 credit “s e m i - s e m e s t e r”
courses. To accommodate the seve n -
week courses, the semester will com-
prise two sessions, Aug. 30 to Oct. 14
and Oct. 20 to Dec. 9.

Taking a cue from the Fre e m a n
S c h o o l’s exe c u t i ve MBA pro g r a m ,
which delivers courses in short e n e d ,
i n t e n s i ve sessions, the modular format
will enable students to complete most

of their re q u i red core courses in the
first semester of their first ye a r.
Pre v i o u s l y, students finished core
re q u i rements in the first semester of
their second ye a r.

“The new curriculum will allow
students to take a greater breadth of
courses in their electives, and it will
also allow them to take more courses
in their area of concentration earlier, ”
Robins says. “T h e y’ll actually be able
to take three semester-long—or six
h a l f - s e m e s t e r — e l e c t i ves in the spring
of their first ye a r. ”

Under the old curriculum, MBAs
we re limited to two electives in the
spring semester of their first ye a r.
Robins adds that modules have
become an increasingly popular 
format in MBA programs across 
the country.

In addition to the format changes,
Mc Farland says the school is also
s t reamlining its major concentration
a reas. In the fall, Freeman will offer
t h ree major areas of concentration—

finance, management and mark e t-
ing—along with four support i n g
fields—accounting, entre p re n e u r s h i p,
i n f o r m a t i o n  s y s t e m s  a n d  
international business. Last ye a r, 
the Freeman School offered concen-
trations in accounting, finance, 
general management, mark e t i n g ,
organizational behavior and opera-
tions management.

Considering the scope of the
changes, the revision process moved at
a re m a rkably fast pace, says Ro b i n s .
An MBA task force met for the first
time in the fall and hammered out the
initial draft of the new curriculum 
in Fe b ru a ry.

“We’re trying to be much more
c re a t i ve in the curriculum we’re 
offering and to provide the students
much greater flexibility with their cur-
riculum,” says Mc Fa r l a n d .

BA B I N A P P O I N T E D

N E W A S S O C I AT E D E A N

Am a rketing professional with
more than 17 years’ experience

in  marke ting ,  s a les  and  s a les  
management has been appointed
associate dean for career services and
external relations. Peggy A. Babin, a
’92 graduate of the Fre e m a n School’s
executive MBA program, will over-
see the areas of alumni affairs, career
s e rvices, development and external

Peggy A. Babin

TH E F R E E M A N M BA
YEAR ONE

Semester One Semester Tw o
Orientation: Team Bu i l d i n g

Business Computing
C a reer Planning and De velopment Module I

Session One Session Tw o Session One Session Tw o
External Re p o rt i n g Operations Ma n a g e m e n t Ma n a g e m e n t Economic En v i ro n m e n t
Business St a t i s t i c s Financial Ma n a g e m e n t C o m m u n i c a t i o n of Global Bu s i n e s s

L e a d e r s h i p * Ma rketing Ma n a g e m e n t Strategic Ma n a g e m e n t
Managerial Ec o n o m i c s Internal Re p o rt i n g *

32 Credit Hours
S u m m e r
YEAR TWO

Semester Three Semester Four
Session One Session Tw o

Managing Pe o p l e Ne g o t i a t i o n s *

28 – 31 Credit Hours
Total: 60 – 63 Credit Hours
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re la t ions  and w i l l  coo rd i n a t e
Freeman School marketing effort s
on the local, national and interna-
tional levels.

Babin comes to the Fre e m a n
School from The Louisiana Land &
Exploration Co. in New Or l e a n s .
She joined LL&E in 1981 and
s e rved in a number of positions
with the company, most recently as
manager of natural gas trading. At
LL&E, she supervised sales that
generated in excess of $350 million
annually.

Ac c o rding to Babin, enhancing
the Freeman School’s placement
efforts is her first priority. “We need
more companies recruiting on cam-
pus, and we need more companies
p o s t i n g  j o b s  i n  t h e  C a r e e r
De ve lopment Center,” she says.
“Our goal for this year is to increase
the current number of on-campus
recruiters by 15 percent.”

One of Ba b i n’s initial steps
t ow a rd that goal was to identify 

the first of a series of “target cities.”

Atlanta, Dallas, Houston, New Yo rk
and Wa s h i n g t o n were singled out for
a number of factors, including stu-
dent interest, the size of their corpo-
rate base, the number of companies
there with a history of recruiting at
Freeman in the past and the pre s-
ence of a significant alumni base.
“Alumni are the best way into com-
panies,” Babin says. “In most cases
alumni are thrilled to be able to
help our students. We just need to
let them know all the things they
can do.”

Babin also hopes to establish
alliances with key companies that
re c ruit Freeman graduates. Pa rt 
of a  growing trend national ly,  
corporate-academic alliances offer
significant benefits to both sides.
“We can provide corporate partners
with faculty to teach seminars or
p rofessional development courses
fo r  t h e i r  e m p l oy e e s , ”  Ba b i n
explains. “And they in turn can
sponsor  s choo l  ac ti v it i es  and 

supply us with adjunct faculty.”

In addition, the corporate part-
ner will have the opportunity to
meet with faculty regarding curricu-
lum and course content. “We want
to ensure that students graduate
with skills being sought in the work-
place,” Babin says. “Perhaps the
most important benefit of an alliance
is that in a competitive mark e t ,
e m p l oyers want to be assured of early
access to candidates best suited for
their open positions and we want to
see our graduates placed with the
best possible companies.”

The placement initiatives fall
under an overall marketing plan
that also calls for launching a major
pub l ic  re l a t ions  ca mpai gn to
increase name awareness and build-
ing a worldwide alumni network .
According to Babin, integrating the
efforts of alumni affairs, career ser-
vices, development and external
relations is essential to establishing
eff ic iency  across al l areas and
improving the overall quality of the
Freeman School.

“The successive elements of the
chain integral to a successful busi-
ness school are a strong academic
reputation, quality applicants, suc-
cessful placement, high student sat-
isfaction, support i ve alumni, suc-
cessful fundraising and quality fac-
u l t y,” Babin says. “These elements
lead back around to academic repu-
tation. If we don’t spread the word
about all the good things happening
h e re, we’re missing an import a n t
link in the chain. We need to get
the word out, and that’s what I’ll be
doing.”

ST U D E N T S I N V E S T I N E D U CAT I O N

Wh a t  w ou l d  y ou  d o  w i t h  
$2 million to invest?

St a rting in fall 1999, two classes
of Freeman students will have that

o p p o rtunity through a new pro g r a m
designed  to  te ach  investmen t 
strategies. The Da rwin S. Fe n n e r
In vestment Fund, named in re c o g n i-
tion of a gift by Da rwin C. Fe n n e r
(BBA ’54, MBA ’79) in honor of his
f a t h e r, is a new endowment fund that
will enable students enrolled in
Re s e a rch Seminar in In vestments to
put their theories into practice while
gaining valuable experience. 

The course, offered at both the
graduate and the undergraduate
l e vel, will examine various inve s t i n g
techniques and analyze potential
i n vestments. After the stocks in
which to invest are voted on by the
students, the shares will be pur-
chased and held for a year until the
next classes vote on how to re i n ve s t .

“The idea is more to get students
e xcited about learning processes than
actually trying to manage money, ”
says Professor of Accounting Pre m
Jain, founder of the program and
i n s t ructor in the course.

In i t i a l l y, the students will limit their
i n vestments to the S&P 100, Jain says,
because of the wealth of information
a vailable about the companies.

The principal of the fund com-
prises $2 million of the Tu l a n e
Un i versity En d owment Fund. The
gift from Fe n n e r, chairman and CEO
of Fenner & Williams In ve s t m e n t
Management Co., will support the
courses and pro g r a m .

Says Jain, “With Bu rk e n ro a d
Reports and this program, we offer
a very nice package for students to
learn about equity re s e a rch and
stock market investments.” 

CEO H A S RO L L S- ROY C E

F LY I N G H I G H

John E.V. Rose offered a brief cave a t
b e f o r e  h i s  p r e s e n t a t i o n  

a s  th e  1 9 9 9  R .  W.  F r e e m a n

BU R K E N R OA D RE P O RT S IN V E S T M E N T CO N F E R E N C E

Je r ry M. Pitts, president and COO of steel mini-mill Ba you St e e l
Corp., was one of more than 30 executives who addressed investors

and potential investors at
this ye a r’s Bu rk e n ro a d
Re p o r t s  I n ve s t m e n t
C o n f e rence. The annual
e vent, which highlights
companies profiled in
the Freeman School’s
highly respected series of
i n ve s tm en t  re s e a rc h
reports, enables investors
to meet senior manage-
ment officials and hear
firsthand their thoughts

on company prospects. This year’s event, which took place on March
19 at the Marriott Hotel, attracted an audience of more than 400 
private and institutional investors.
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Distinguished Lecture r. “For those of
you expecting me to talk about
m o t o rcars, you have one minute to
l e a ve the room,” quipped the chief
e xe c u t i ve  of  Ro l l s - Royce PLC.  
“I won’t be talking about motorc a r s . ”

Although it sold its automobile
division in 1972, Ro l l s - Royce re m a i n s
synonymous in the minds of many
with its world-famous luxury car.
What many do not know is that, since
its founding in 1906, Ro l l s - Royce has
also been a major force in the aero n a u-
tics industry. To d a y, the company is a
world leader in the manufacture of jet
engines and power systems for com-
m e rcial and military customers. Ro l l s -
Royce manufactures engines for sub-
marines, battleships, fighter jets and
helicopters. Pe t roleum He l i c o p t e r s
Inc. in Lafayette is the company’s top
helicopter client. The company is also
i n vo l ved in manufacturing powe r -
generation systems.

Rose, a graduate of the Un i ve r s i t y
of St. Andrews in Scotland, joined
Ro l l s - Royce in 1984, when the com-

pany was in the throes of rapid expan-
sion. By 1990 the company had
become a monolithic conglomerate
that was nearly impossible to manage,
Rose said. The company responded by
stripping away unprofitable units and
focusing on its strengths. “In any sec-
tor we choose to compete, we must be
at least as focused as our closest com-
p e t i t o r,” Rose said.

Ro s e’s strategy to streamline the
company invo l ved investing more
than $1 billion annually in R&D.
That investment has paid off. To d a y,
Ro l l s - Royce is the world’s second
largest manufacturer of jet engines,
with manufacturing operations in 14
countries and customers in 135.
About 10,000 of its 40,000 employe e s
a re based in the United States. The
company generates more than $7 mil-
lion in business each ye a r.

Growth has been dramatic. In
1987, Ro l l s - Royce engines we re on six
types of civil airframes. To d a y, Ro l l s -
Royce engines are on 30 kinds of air-
frames used by 300 airlines around the

w o r l d ,  i n c l u d i n g  3 7  o f  
the top 50. In the United St a t e s ,
American Airlines is Ro l l s - Royc e’s
biggest customer.

Key to the company’s transforma-
tion, Rose said, has been its inve s t-
ment in employees. To encourage
e m p l oyees to buy into the company
pledge “Better performance faster, ”
Rose established a direct link betwe e n
p e rformance and rew a rd. To d a y, half
of Ro l l s - Royc e’s  employees are 
company share h o l d e r s .

Rose delive red the R.W. Fre e m a n
L e c t u re at the Freeman School on
April 26. The series is named in honor

o f  R i c h a r d  W.  F r e e m a n ,  
former chairman of the Louisiana
Coca-Cola Bottling Co. and the son
of A. B. Freeman. Re p resenting the
Freeman family at the lecture we re
Tina Freeman, daughter of Richard ,
and her husband, Philip Wo o l l a m .

Rolls-Royce chief executive John Rose, left, talks with Tina Freeman and her husband,
Philip Woollam, at the 1999 R. W. Freeman Distinguished Lecture.

NE W C L A S S S N A P S H OT: T H E C L A S S O F 2 0 0 0

MBA Class 1998 1997

Number of students 104 93

Men 79 65

Women 25 28

Minorities 10 9

Average GMAT score 632 637

BSM Class 

Number of students 253 233

Men 149 142

Women 104 91

Minorities 29 35

Average SAT score 1210 1230

PMBA Class

Number of students 37 40

Men 29 26

Women 8 14

Minorities 10 12

Average GMAT score 590 526

MACCT Class

Number of students 15 13

Men 7 4

Women 8 9

Minorities 1 2

Average GMAT score 555 584
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h
Scholarly Research

in the Classroom

Scholarly research at a 

professional school has a 

reputation not unlike the

Royal Family’s: nice to look at

but is this really necessary?

It is no secret that 

professional programs differ

from doctoral programs.

Professional schools are in the

business of training students to

succeed in a given profession;

MBAs need not understand

how theoretical constructs were

developed, just how to use

them to create value. 

26260 Freeman 99  7/12/00  2:44 PM  Page 7



ut even at pro f e s s i o n a l
schools, re s e a rch plays

a much greater ro l e
than many imagine.
A t  t h e  Fr e e m a n
School, re s e a rch is

an essential part of the
educational experience

and one whose impact is felt throughout the
institution. “Research is key to the success of the
Freeman School,” says Dean James Mc Fa r l a n d .
“Top-notch scholarly work on the part of our
faculty is what distinguishes the Freeman School
from other schools and what drives our ranking.
If you look at the most highly ranked business
schools in the nation, virtually every one of them
has an outstanding reputation for research. The
Freeman School is no exception.”

One of McFarland’s first acts as dean of the
Freeman School was to reestablish the school’s
doctoral program. With the goal of mov i n g
Freeman into the upper ranks of the nation’s
business schools, Mc Farland re c o g n i zed the
i m p o rtance of establishing a solid academic 
reputation and the way to that is thro u g h
re s e a rch. Schools that support re s e a rch attract
the best faculty, who in turn produce the kind of
scholarly re s e a rch capable of attracting national

attention and boosting a school’s re p u t a t i o n .
Schools with better reputations attract better stu-
dents, and better students make it easier to
attract top-notch faculty and students. It is a cru-
cial cycle, and one that starts with research.

“ Unless you do good quality re s e a rch and
publish good quality re s e a rch, the school does
not get re c o g n i zed, no matter how good yo u r
teaching may be,” says professor of operations
management Amiya Chakrava ry. “Of the top
schools that get ranked all the time, their
research productivity is very high.”

“ No school has ever risen in the rankings
substantially without having a good re s e a rch 
program,” says Tom Noe, A. B. Freeman Chair
of Finance. “Teaching may be extremely impor-
tant as far as output, but it’s not something that
outsiders can observe. If all we do is a great job in
the classroom, people are n’t going to re c o g n i ze
the Freeman School for that reason. You have to
do something to attract external visibility and the
way every school does that is through research.”

In today’s academic environment, research is
no longer enough. Vi rtually eve ry member of 
the faculty is expected to publish re s e a rch in 
top-tier journals as well as to fulfill a teaching
load. That combination ensures a dynamic 
classroom environment.

“ Un i versities have a dual function to generate
k n owledge and to diffuse knowledge,” says Art h u r
P. Br i e f, Lawrence Ma rtin Professor of Bu s i n e s s .
“The knowledge transferred in the classro o m
comes from scholarship, or it s h o u l d come fro m
s c h o l a r s h i p. If you don’t have a scholar in front of
the classroom who is generating the know l e d g e
being presented or who has the skill to critically
re v i ew the literature being presented, then the only
d i f f e rence between me and somebody off the stre e t
is platform skills. It’s pretty scary to me to discon-
nect scholarship from teaching.”

“ Re s e a rch i t se l f  is  no t  enough,”  s ays
Chakravarty. “We talk about technology transfer.
Well, we need to have a similar process in busi-
ness schools, transferring our research knowledge
to the classroom. All of the research that you’re
doing may not be appropriate in a classroom sit-
uation, but certain specific things may be taken
out of it. There is a tremendous value in combin-
ing research with the application and presenting
that in the classroom.”

“We are ve ry, ve ry engaged in doing re s e a rch and
the nature of the re s e a rch we do can’t help but impact
what we do in the classroom,” adds Br i e f.

Others suggest that active re s e a rchers are better
able to present not just their own work but the work
of others. Ac c o rding to Ex xon Professor of
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FAC U LT Y PU B L I CAT I O N S, 

1995 TO P R E S E N T

Yasemin Aksoy
A k s oy, Y., Bu t l e r, T. W., and
Mi n o r, E. D. III, “Comparative
Studies in In t e r a c t i ve Mu l t i p l e
Ob j e c t i ve Ma t h e m a t i c a l
Programming,” Eu ropean Jo u rn a l
of Op e rational Re s e a rc h, 8 9 ,
408–422, 1996.

A k s oy, Y. and P. G. Schaedel,
“ Energy Tr a n s p o rt a t i o n
Corporation Me a s u res the Im p a c t
of ISO on Corporate Qu a l i t y, ”
In t e rf a c e s, 27, 84–92, 1997.

L a r ry Arn o l d
Arnold, L.R., Balakrishnan, N.,
and Chakrava rt y, A. P., “Ap p l i c a n t
Evaluation in an Exe c u t i ve MBA
Program,” Jo u rnal of Bu s i n e s s
Ed u c a t i o n, Ma y / June 1996.

Je f f rey Ba r a c h
Barach, J. & Ec k h a rdt, D. R. ,
Leadership and the Job of the
Exe c u t i ve , We s t p o rt: Qu o ru m
Books, 1996.

Barach, J. & Ga n i t s k y, J. B.,
“ Successful Succession in Fa m i l y
Business,” Family Business Re v i e w,
VII (2), Summer 1995, 13 1–155,

A rthur P. Bri e f
Br i e f, A., Buttram, R. T. ,
Re i zenstein, R. M., Pugh, S. D.,
Callahan, J. D. McCline, R. L., &
Va s l ow, J. B., “Be yond Go o d
Intentions: The Next St e p s
Tow a rd Racial Equality in the
American Wo rkplace,” T h e
Academy of Management Exe c u t i ve,
1997,11, 47–58.

Br i e f, A. P., Brett, J. F., Fu t t e r, D.,
& Stein, E., “Being Ec o n o m i c a l l y
Dependent on On e’s Job: An
In t roduction to the Construct and
Its Me a s u rement. Jo u rnal of

Applied Social Ps yc h o l o gy, 1 9 9 7 ,
27, 1303–1307.

Br i e f, A. P., Schneider, B., &
Gu z zo, R. A., “Creating a Climate
and Cu l t u re for Su s t a i n a b l e
Organizational Change,”
Organizational Dy n a m i c a, 1996,
24(4), 7–19.

Br i e f, A. P., Dukerich, J. M.,
Brown, P., & Brett, J., “W h a t’s
Wrong with the Treadway Re p o rt ?
Experimental Analysis of the
Effects of Personal Values and
Codes of Conduct on Fr a u d u l e n t
Financial Re p o rting, Jo u rnal of
Business Et h i c s, 1996, 15,
1 8 3 – 1 9 8 .

Br i e f, A. P., Buttram, R. T., El l i o t ,
J. D., Re i zenstein, R. M., &
McCline, R. L., “Releasing the
Beast: A Study of Compliance
with Orders to Use Race as a
Selection Criterion,” Jo u rnal of
Social Is s u e s, 1995, 51, 177–193.

Br i e f, A. P., Bu t c h e r, A. H., &
Roberson, L., “Cookies,
Disposition and Job At t i t u d e s :
The Effects of Po s i t i ve Mo o d
Inducing Events in a Fi e l d
Experiment,” Or g a n i z a t i o n a l
Behavior and Human De c i s i o n
Pro c e s s e s, 1995, 629, 55–62.

Br i e f, A. P., Ko n ov s k y, M. A.,
George, J., Goodwin, R., & Link,
K., “Inferring the Meaning of
Wo rk from the Effects of
Un e m p l oyment,” Jo u rnal of
Applied Social Ps yc h o l o gy, 1995,
25, 693–711.

Br i e f, A. P., “One Side of
Wo rkplace Em o t i o n s , ”
C o n t e m p o ra ry Ps yc h o l o gy, 1 9 9 5 ,
40, 581–582. (Book Re v i ew )

Br i e f, A. P. “The New American
Wo rkplace: Transforming Wo rk
Systems in the United States,” 

B
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Accounting Prem Jain, a solid foundation in re s e a rc h
is the most important training a classroom instru c t o r
can re c e i ve. “Re s e a rch develops a way of thinking in a
critical, truthful manner to present to the students,”
he explains. “The abilities of people who do not
re s e a rch to teach complex subject matters are re a l l y
limited. They don’t have the experience. Not eve ry
class can be taught by national-level scholars, but
good schools always have good re s e a rchers. It is abso-
lutely essential to have that environment. Wi t h o u t
re s e a rch, I don’t think you can have excellent teach-
ing, because you just can’t attract excellent people.”

Research impacts the classroom in less direct
ways as well. Many of the Freeman School’s top
junior faculty members we re attracted to the
school by its support of and opportunities 
fo r re s e a rch.  “The Freeman School  i s  an
entrepreneurial type of school,” says Jianan Wu,
who joined the school at the beginning of the
1998–99 school ye a r. “You basically can do
whatever kind of research you want as long as it’s
top-notch academic re s e a rch. You really don’t
h a ve any constraints to guide what you do or
don’t do, and I think that philosophy encourages
you to do the best research in your area.”

“ My work is mainly cro s s - d i s c i p l i n a ry,” 
says assistant professor of accounting Da v i d
Lesmond. “Some schools place a hard wall

boundary between the disciplines. At Tulane, the
boundary is not there. Tulane encourages inter-
disciplinary research.”

“ Of all the schools I interv i ewed with,
Freeman was the school where it really clicked 
in terms of both re s e a rch interests of others 
and the commitment of the administration in
t rying to help the junior faculty,” says Ve n k a t
Subramaniam, assistant professor of finance.

Not coincidentally, Lesmond and Su b r a m a -
niam are also among the Freeman School’s most
honored teachers. While the best teachers are not
necessarily the best re s e a rchers (and vice ve r s a ) ,
Subramaniam says it is only logical that class-
room instructors are more effective pre s e n t i n g
research they have worked on themselves. “I like
the idea of talking about things that I’m interest-
ed in in the classroom,” explains Subramaniam,
who in 1999 received both the James T. Murphy
Teaching Excellence Award and the Outstanding
Young Re s e a rcher Aw a rd .  “I  so r t o f l ike  
my weekly fix. I obviously don’t talk about my
re s e a rch interests in as great detail as I do in 
my research work, but I’m able to bring all the
important findings to the classroom.”

What follows are profiles of some of the
Freeman School’s top re s e a rchers and descrip-
tions of their recent work.

“UN L E S S YO U D O G O O D Q UA L I T Y R E S E A R C H

A N D P U B L I S H G O O D Q UA L I T Y R E S E A R C H,
T H E S C H O O L D O E S N OT G E T R E C O G N I Z E D,
N O M AT T E R H OW G O O D YO U R T E AC H I N G

M AY B E.” 

AM I YA CH A K R AVA RY

P R O F E S S O R O F

O P E R AT I O N S M A N AG E M E N T

Academy Of Management Re v i e w.
1995, 20, 462–478. (Book
Re v i ew )

Michael Bu rk e
Finkelstein, L.M., & Bu rke, M.J.,
(in press) “Age St e reotyping at
Wo rk: The Role of Rater and
Contextual Factors on Eva l u a t i o n s
of Job Applicants,” Jo u rnal of
Ge n e ral Ps yc h o l o gy.

B o rucki, C.C., & Bu rke, M.J., (in
p ress). “An Examination of
Se rv i c e - Related Antecedents of
Retail St o re Pe rformance,” Jo u rn a l
of Organizational Be h a v i o r.

C o re y, D., Du n l a p, W. P., &
Bu rke, M.J. (in press). “Ave r a g i n g
C o r relations: Expected Values and
Bias in Combined Pe a r s o n’s rs a n d
Fi s h e r’s z t r a n s f o r m a t i o n s , ”
Jo u rnal of Ge n e ral Ps yc h o l o gy.

L ezotte, D.V., Raju, N.S., Bu rk e ,
M.J., & Normand, J. (1996). “A n
Empirical Comparison of Tw o
Utility Analysis Models,” Jo u rn a l
of Human Re s o u rce Costing and
Ac c o u n t i n g , 1, 19–30.

Bu rke, M.J., Rupinski, M.T. ,
Du n l a p, W. P., & Davison, H.K.
(1996). “Do Situational Va r i a b l e s
Act as Su b s t a n t i ve Causes of
Relationships Be t ween In d i v i d u a l
Di f f e rence Variables? Tw o
Large–Scale Tests of ‘Common
C a u s e’ Models,” Pe r s o n n e l
Ps yc h o l o gy, 49, 573–598.

Du n l a p, W. P, Cortina, J., Va s l ow,
J., & Bu rke, M.J. (1996).
“ Meta–Analyses In vo l v i n g
Experiments with Corre l a t e d
Ob s e rvations,” Ps yc h o l o g i c a l
Methods, 1 , 1 7 0 – 1 7 7 .

Du n l a p, W. P., Bu rke, M.J., &
Gre e r, T. (1995). “The Effect of
Sk ew on the Magnitude of
Pro d u c t – Moment Corre l a t i o n s , ”
Jo u rnal of Ge n e ral Ps yc h o l o gy, 122,
3 6 5 – 3 7 7 .

Amiya Chakrava rt y
C h a k a r a va rt y, A., Balakrishnan, 
N., “Reacting in Re a l - Time to
Production Contingencies in a
Capacitated Flexible Cell,” accepted
for publication in Eu ropean Jo u rn a l
of Op e rational Re s e a rc h, 1998.

C h a k a r a va rt y, A., Ba l a k r i s h n a n ,
N., Ghose, S., “Role of De s i g n
Philosophy in In t e rf a c i n g
Manufacturing with Ma rk e t i n g , ”
Eu ropean Jo u rnal of Op e ra t i o n a l
Re s e a rc h , 1997, 103, 453–469.

C h a k a r a va rt y, A., “A Model for
Switching Dispatching Rules in
Re a l - Time in a Fl e x i b l e

Maufacturing Cell,” Pro d u c t i o n s
and Op e rations Ma n a g e m e n t,
1997, Wi n t e r, 6(4).

C h a k a r a va rt y, A., Jain, H., Liu, J.,
Na z reth, D., “Using Ob j e c t
Oriented Concepts for FMS:
Domain Analysis and an
Application to Pa rt Assignment,”
In t e g rated Computer Aided
En g i n e e r i n g, 1997, Wi n t e r.

C h a k a r a va rt y, A., Balakrishnan, 
N., “Managing En g i n e e r i n g
Change: Ma rket Op p o rt u n i t i e s
and Manufacturing Costs,”
Production and Op e rations Ma n a g e -
ment, 1996, 5(4), 335–356.

C h a k a r a va rt y, A., Ba l a k r i s h n a n
N., “Job Sequencing Rules for
Minimizing Expected Ma k e s p a n
in Flexible Machines,” Eu ro p e a n
Jo u rnal of Op e rational Re s e a rc h ,
1996, 96, 274–288.
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DECISIVE RESEARCH

Irving Lavalle, Francis Ma rtin Chair of
Decision Theory, has served on the faculty of the
Freeman School since 1965, a year before he
received his DBA in managerial economics (deci-
sion theory) from Ha rva rd Un i ve r s i t y. In those
34 years, LaValle has become one of the world’s
leading figures in the field of decision theory. 
He has two books and more than 50 scholarly

a rticles to his credit. In 1988 he re c e i ved the
Freeman School’s first Erich Sternberg Award for
Faculty Re s e a rch. In 1996, LaValle earned the
Frank P. Ramsey Medal, the highest award
b e s t owed in the field of decision theory. The
a w a rd re c o g n i zes distinguished contributions to
the theory and its applications over the course of
a care e r. In 1996 the Freeman School honore d
his service to the school, university and field by
establishing the Irving LaValle Research Award.

L a Va l l e’s most recent work, in conjunction
with longtime collaborator Peter Fishburn, focuses
on adapting a pro c e d u re for making certain types
of comparisons—stochastic dominance—for
matrix probabilities. Stochastic dominance enables
one to rid a problem of all available actions that
could not be optimal for any set of pre f e rences that
a g ree with the ranking of outcomes. St o c h a s t i c
dominance does not, howe ve r, get rid of eve ry-
thing that could never be optimal if analysts limit
their scrutiny to concrete available courses of
action. “But if you allow weighted averages of
these, then you may be able to get rid of more , ”
L a Valle explains. “And the ones you can’t get rid of,
you can show will indeed be optimal for some
g i ven lexicographic utility function.”

LaValle is also working to refine a discovery
he made 11 years ago on multiattributed conse-
quences where the preference-relevant aspects are
money as well as another factor or factors, for
example reputation and environmental impact.
“You get in no trouble whatsoever in pricing out
variability of the nonmonetary factors only if
overall pre f e rences can be re p resented in the
form of money plus a numericalvalued function
of the other attributes,” LaValle explains.
“Otherwise, you are likely to seriously misvalue
risk-management opportunities. And the proof is
really simple once you get the definitions lined
up appropriately.”
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C h a k a r a va rt y, A., Arnold, L.,
Balakrishnan, N., “Ap p l i c a n t
Evaluation in an Exe c u t i ve MBA
Program,” Jo u rnal of Education for
Bu s i n e s s, 71(5), 1996.

C h a k a r a va rt y, A., “Impact of Jo b
Sequencing on the Downtime of a
Deteriorating Flexible Ma c h i n e , ”
Eu ropean Jo u rnal of Op e ra t i o n a l
Re s e a rc h , 27, 229–315, 1995.

N. K. Chidambaran, 
Chidambaran, N. K., Pugel, T. ,
Saunders, A., “An In vestigation of
the Pe rformance of the U.S.
Pro p e rty Liability In s u r a n c e
In d u s t ry,” Jo u rnal of Risk and
In s u ra n c e, 1997, Ju n e .

Chidambaran, N. K., Fi g l ew s k i ,
S., “St reamlining Mo n t e - C a r l o
Simulation with the Qu a s i -
Analytic Method: An Analysis of a
Pa t h - De p a rtment Op i n i o n

St r a t e g y,” Jo u rnal of De r i va t i ve s,
1995, Wi n t e r.

Victor Cook
Cook, V. J. Jr., and Frigstad, D.,
“Take It To The Top: De l p h i
Sampling is the Best for Su p p l y
Chain Re s e a rch,” Ma rk e t i n g
Re s e a rc h, 1997, Fall, 9, 22–29.

Ge rman Cre a m e r
Cre a m e r, G., Reynolds, C.W., &
Kim, K.S., Ecuador en la Ec o n o m f a
Mundial: El regionalismo abierto y
ia participacion del Ecuador en el
Grupo An d i n o, el Tra t a d o
No rt e a rnericano de Li b re Comerc i o
y la Cuenca del Pa c f f i c o, G.
Cre a m e r, Ed.  Quito: Corporacion
Editora Nacional, 1997.

Cre a m e r, G., “The Cost of
Hospital Cholera Treatment in
Ec u a d o r,” accepted for publication 

at Pan American Jo u rnal of Pu b l i c
He a l t h, 1998.

Cre a m e r, G., “Integracion del
Ecuador en el Me rcado Andino,”
C o r reo Diplomatico, 24 De c e m b e r
1 9 9 7 .

Stanislav Do b re v
Do b re v, S., “The Dynamics of the
Bulgarian Newspaper In d u s t ry in
a Period of Tr a n s i t i o n :
Organizational Ad a p t a t i o n ,
St ructural In e rtia and Po l i t i c a l
Change," Industrial and Corpora t e
C h a n g e, 8-3: 573-605, 1999.

Do b re v, S., Hannan, M., Carro l l ,
G. & Han, J., “Or g a n i z a t i o n a l
Mo rtality in Eu ropean and
American Automobile In d u s t r i e s ,
Pa rt I: Revisiting the Effects of Age
and Si ze,” Eu ropean Sociological
Re v i e w, 1998, 14:279–302.

Do b re v, S. & Hannan, M.T. ,
“ Organizational Mo rtality in
Eu ropean and American
Automobile Industries, Pa rt II:
Coupled Clocks,” Eu ro p e a n
Sociological Re v i e w, 1 9 9 8 ,
1 4 : 3 0 3 – 3 1 3 .

Frances Hauge Fa b i a n
Ashmos, D. P., Duchon, D.,
Hauge, F., & Mc Daniel, R. R.,
“The Na t u re of In t e r n a l
Complexity in Un u s u a l
Organizations: A Study of
En v i ronmentally Se n s i t i ve and
In s e n s i t i ve Hospitals,” Ho s p i t a l
and Health Se rvices Ad m i n i s t ra t i o n
Jo u rnal, 1997, 41(4).

C h i t ru Fe rn a n d o
Fernando, C., Crew, M., and
K l e i n d o rf e r, P., “T h e o ry of Pe a k -
Load Pricing: A Su rve y,” Jo u rn a l
of Re g u l a t o ry Ec o n o m i c s, 1995,
8(3), 215–248.

Irving LaValle

26260 Freeman 99  7/12/00  2:44 PM  Page 10



ETHICS MATTERS

A rthur P. Br i e f, Lawrence Ma rtin Chair of
Business, joined the Freeman School in 1989
after serving on the faculty of the Stern School of
Business at New York University. Brief is director
of the William B. and Evelyn Bu rk e n ro a d
Institute for the Study of Ethics and Leadership
in Business and a nationally renowned expert on
the subject of business ethics.

Brief ’s recent work has continued to focus on
his interest in ethical decision making in busi-
ness. One recent subject of study has been on
h ow companies and individuals use business
logic to justify decisions to discriminate on the
basis of race, such as in companies that adopt
“race matching” policies. Race matching is in
general a policy that prescribes matching in per-
centage terms the race of a company’s service or
sales personnel with its customer base. The justi-
fication of this type of discrimination is econom-
ic—companies will perform better with racially
matched sales force and consumer base. “I per-
sonally find race matching dangerous if not
o f f e n s i ve, because the same logic is, if yo u’ve 
got white customers, why are you going to hire
a black employee?” Brief says. “I study the 
c i rcumstances in which people comply with 
race matching arguments that are economically

m o t i vated, and, based on my studies, most 
people do comply.”

Another area of re s e a rch, with  former
Freeman assistant professor Erika Ha yes, has
been on how one’s racial attitudes and race affect
reactions to a company’s affirmative action poli-
cies. “What we’ve found is pretty depre s s i n g , ”
Brief notes. “We’ve found that the negative reac-
tions of white employees to affirmative action
p rograms of their employer can largely if not

exclusively be explained by the white employees’
racial attitudes. If you are a nonprejudiced white,
you tend not to react negatively to your employ-
er having a vigorous affirmative action program.
If you’re a prejudiced white, you tend to act neg-
atively. That’s troubling.”

Besides ethical decision making, Brief has
also studied stress and negative affect in the
w o rkplace. One recent study Brief co-authore d
i n vo l ved conducting employee attitude data in
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Ro b e rt Folger 
(publications since 1997)
Fo l g e r, R., Bobocel, D.R.,
McCline, R.L., (1997) “Letting
Them Down Gently: Conceptual
Ad vances in Ex p l a i n i n g
C o n t roversial Or g a n i z a t i o n a l
Policies.” In C.L. Cooper & D.M.
Rousseau (Ed s . ) , Trends in
Organizational Be h a v i o r
( p p. 73–88). Sussex, En g l a n d :
Wiley & So n s .

Fo l g e r, R., “Di s t r i b u t i ve Ju s t i c e , ”
The Bl a c k well Dictionary of
Human Re s o u rce Management, L .
H. Peters, S. A. Youngblood, & C.
R. Greer (Eds.), Malden, MA:
Bl a c k well Publishers. 1997,
271–272. [also C. L. Cooper & C.
Argyris (Eds.), The Concise
Bl a c k well En c yclopedia of
Management. Malden, MA:
Bl a c k well Publishers, 1998].

Fo l g e r, R., “Procedural Ju s t i c e , ”
The Bl a c k well Dictionary of
Human Re s o u rce Ma n a g e m e n t, L.
H. Peters, S. A. Youngblood, & C.
R. Greer (Eds.), Malden, MA:
Bl a c k well Publishers, 1997,
79–80. [also C. L. Cooper & C.
Argyris (Eds.), The Concise
Bl a c k well En c yclopedia of
Management. Malden, MA:
Bl a c k well Publishers, 1998].

Skarlicki, D. P., & Fo l g e r, R.,
“ Retaliation in the Wo rk p l a c e :
The Roles of Di s t r i b u t i ve ,
Procedural, and In t e r a c t i o n a l
Justice.” Jo u rnal of Ap p l i e d
Ps yc h o l o gy, 1997, 82, 434–443.

C o rtina, J., & Fo l g e r, R., “W h e n
Is It Acceptable to Accept the Nu l l
Hypothesis: No Wa y, Jo s é , ”
Organizational Re s e a rch Me t h o d s,
1998, 1, 334–350. 

Fo l g e r, R., “Fairness as a Mo r a l
Vi rtue,” Managerial Et h i c s :
Mo rally Managing People and
Pro c e s s e s , M. Schminke (Ed . ) ,
Mahwah, NJ: Lawrence Er l b a u m
Associates, 1998, 13–34.

Fo l g e r, R., & Cropanzano, R.,
Organizational Justice and Hu m a n
Re s o u rce Ma n a g e m e n t. Thousand
Oaks, CA: Sage, 1998.

Fo l g e r, R., Robinson, S. L., Di e t z ,
J., Mc L e a n – Pa rks, J., & Ba ron, R.
A., “When Colleagues Be c o m e
Violent: Em p l oyee Threats and
Assaults as a Function of So c i e t a l
Violence and Or g a n i z a t i o n a l
Injustice,” Academy of
Management Best Paper Pro c e e d i n g s
of the 58th Annual Meeting of the
Academy of Ma n a g e m e n t, 1998.

Fo l g e r, R., & Skarlicki, D. P., “A
Popcorn Metaphor for Wo rk p l a c e
Violence,” Dysfunctional Be h a v i o r

in Organizations. Vol. 1: Vi o l e n t
Behaviors in Organizations, R. W.
Griffin, A. O'Leary – Ke l l y, & J.
Collins (Eds.). Greenwich, CT:
JAI Press, 1998, 43–81.

Fo l g e r, R., & Skarlicki, D. P. ,
“When Tough Times Ma k e
Tough Bosses: Ma n a g e r i a l
Distancing as a Function of Layo f f
Blame,” Academy of Ma n a g e m e n t
Jo u rn a l, 1998, 41, 79–87. 

B owen, D.E., Gilliland, S.W., &
Fo l g e r, R., “Managing to be Fair to
Se rvice Em p l oyees and Their
Customers,” Or g a n i z a t i o n a l
Dy n a m i c s, 1999, 27(3), 7–23. 

Fo l g e r, R., & Skarlicki, D. P. ,
“ Unfairness and Resistance to
Change: Ha rdship as
Mi s t reatment,” Jo u rnal of
Organizational Change
Ma n a g e m e n t, 1999, 12, 3 5 – 5 0 .

Arthur Brief
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which two response scales we re used. In
response to a question on how many employees
would leave their jobs if offered comparable
positions elsew h e re, the scale on some ques-
tionnaires ranged from 1) none to 5) more than
20 percent. On other questionnaires, the
response scale ranged from 1) less than 20 per-
cent to 5) almost eve ryone. Brief found that
e m p l oyees given the “p o s i t i ve” response scale,
the first example, tended to view their jobs
m o re favorably than those with the second
example, the “negative” scale.

“I can change their re p o rted job satisfaction
l e vel by changing the response scale,” Br i e f
explains. “That shouldn’t happen. What this
s h ows is that the lay and the psychological belief
of most people is that we carry around our job
satisfaction with us and when a re s e a rcher asks
you or your company asks you how much yo u
like your job, you re t r i e ve it from memory and
you tell us. Well, this type of data shows that for
a lot of your job satisfaction, you make up on
the spot when somebody asks you. A lot of
those responses are a function of the employe e’s
personality and have nothing to do with the job
at all.”

THE MYTH OF POST-EARNINGS DRIFT

David Lesmond, assistant professor of
accounting, earned his PhD from the St a t e
University of New York at Buffalo in 1995. He

joined the Freeman School in 1997 as a visiting
p rofessor and was promoted to a tenure track
position in 1998. Lesmond re c e i ved the
Howard W. Wissner BSM Award for teaching
in 1998 and was on the BSM Teacher Honor
Roll in 1997 and 1998. Lesmond’s re s e a rc h
focuses on finance, in particular on transaction
costs and security return behavior.

In a forthcoming paper in the Review of
Financial St u d i e s, Lesmond proposed a model
that uses daily share prices to estimate transac-
tion costs. “My work is based on the belief that

transaction costs are an important component
of the investor decision process and transaction
costs exhibit a demonstrable effect on security
returns,” Lesmond explains. “Up to now many
academics have assumed that transaction costs
are negligible or zero. Average transaction costs
range from 1 percent for large firms to 8 per-
cent for small firms. For some firms, transac-
tion costs are from 10 to 15 perc e n t — m u c h
g reater than what many would have assumed
b a s e d  o n  t h e  s i z e  o f  
the firms.”

Skarlicki, D. P., Fo l g e r, R., &
Tesluk, P., “Personality as a
Moderator in the Re l a t i o n s h i p
b e t ween Fairness and Re t a l i a t i o n , ”
Academy of Management Jo u rn a l,
1999, 42, 100-108.

Timmerman, T., Wooten, K., &
Fo l g e r, R., “The Use of Pe r s o n a l i t y
and the Fi ve – Factor Model to
Predict New Business Ve n t u re s :
From Outplacement to St a rt – u p, ”
Jo u rnal of Vocational Be h a v i o r,
1999, 54, 82–101.

Jovan Gr a h ova c
Springer Verlag. Dasu, S., and
Gr a h ovac, J. (1998). " A
Comparison of Linear Push and
Pull Production Rules in a
Multistage Line". Submitted to
Op e rations Re s e a rch. 

Gr a h ovac, J. and Chakrava rt y, A.
(1998). “ Ou t s o u rcing of
Shipments and Sharing of

In ve n t o ry in a Supply Chain with
L ow Demand Items.” Su b m i t t e d
to Management Science.

Dasu, S., Erickson, C., and
Gr a h ovac, J. ( 1 9 9 7 ) .
“ In t roduction of Qu a l i t y - Dr i ve n
Te a m - Based Systems: Issues at the
B o u n d a ry of Op e r a t i o n s
Management and In d u s t r i a l
Relations.” In Karmark a r, U. and
L e d e re r, P., The Practice of Qu a l i t y
Management, K l u wer Pu b l i s h e r s .

David Ha rve y
Ha rve y, D., “Allegheny Be ve r a g e s
Corporation,” Ferris, K.R.
Financial Accounting and
C o r p o rate Re p o rting: A Ca s e b o o k ,
2nd, 3rd, and 4th ed. 1996.

Paul Ho o p e r
Ho o p e r, P. & Page, J.,
“ Ne t w o rking and Da t a
Communications Ba s i c s , ” T h e
C PA Jo u rn a l, November 1997.

Ho o p e r, P. & Page, J., “Or g a n i z i n g
Information and Data in Bu s i n e s s
Systems,” National Pu b l i c
Accountant, November 1997.

Ho o p e r, P. & Smith, K.,“A
Va l u e – Added Tax in the Un i t e d
States: An Argument in Fa vo r, ”
Business Ho r i zons, Ma y / June 1997.

Ho o p e r, P. & Page, J., “Re l a t i o n a l
Databases: An Ac c o u n t a n t’s
Pr i m e r,” Management Ac c o u n t i n g,
October 1996.

Ho o p e r, P. & Page, J., “In t e r n a l
C o n t rol in a Computer
En v i ronment,” National Pu b l i c
Accounant, May 1996.

Prem Ja i n
Jain, P., Chang, E., & Locke, P. ,
“S&P 500 Index Fu t u res Vo l a t i l i t y
and Price Changes around the
NYSE Close,” The Jo u rnal of
Bu s i n e s s , Jan 1995, 61–84.

Jain, P. & Desai, H., “Analysis of
the Recommendations of the
‘ Su p e r s t a r’ Money Managers at
Ba r ro n’s Annual Roundtable,” T h e
Jo u rnal of Finance, Sept 1995,
1 2 5 7 – 1 2 7 3 .

Jain, P. & Desai, H., “Long–ru n
Common Stock Re t u r n s
Fo l l owing Stock Splits and Re ve r s e
Sp l i t s , ” The Jo u rnal of Bu s i n e s s ,
July 1997, 409–433.

Ma rk R. Jo h n s o n
Johnson, M. R., “Ideal St ru c t u re s
of Path Independent Choice
Functions,” Jo u rnal of Ec o n o m i c
T h e o ry, April 1995. 468–504.

Ma ry Ko n ov s k y
Ko n ov s k y, M. A. & Organ, D. W. ,
“ Pe r s o n a l i t y, Satisfaction, and
Fairness: So rting Out Their
Linkages with Or g a n i z a t i o n a l
C i t i zenship Be h a v i o r,” Jo u rnal of
Be h a v i o r, 1996, 17, 253–266. 
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In a current paper, Lesmond uses that
model to dispute the economic benefit of
i n vesting based on earnings momentum.
Lesmond argues that institutional investments
based on the post-earnings drift phenomenon
may yield statistical profits, but transaction
costs eclipse the economic return on inve s t-
ment. “Using post-earnings drift as a trading
strategy is not very profitable,” says Lesmond.
“Academics have come to believe that markets
a re inefficient, but I bel ieve that market 
efficiency is too elegant a notion and has 
too much economic flavor to pass up. If 
m a rkets are inefficient, then investors have
been missing out on returns that far outstrip
the market. These findings show that inve s t-
ment strategies must be viewed in the light of
transaction costs.

“I hope that this paper is able to bridge 
the gap between behaviora l psyc h o l o g y,
m i c ro s t ru c t u re  and investments,” adds
Lesmond, “to bring them all together and
show that markets are efficient, but only up to
transaction costs.”

BEATING THE MARKET NO EASY TASK

Ex xon Pro fe ssor  of  Account ing  and
Finance Prem Jain joined Freeman in 1991
after serving on the faculty of the Whart o n
School for seven years. A PhD graduate of the
Un i versity of Florida, Jain has since earned

both the Erich Sternberg Aw a rd for Fa c u l t y
Re s e a rch and the Irving H. LaValle Re s e a rc h
Award, the Freeman School’s two highest hon-
ors for research.

Jain focuses his re s e a rch primarily on the
stock market, with particular attention to the
interaction of accounting and finance. In
1995, he published a hotly debated article in
the Journal of Finance on Barron’s Roundtable.
Jain and coauthor Hemang Desai (PhD ’97)
said that the stock recommendations made
each year by participants on the Roundtable, a
blue-ribbon panel of investment world lumi-

naries, performed no better than—and possi-
bly poorer than—equally risky stocks chosen
at random. Jain found that the “s u p e r s t a r”
picks on average produced a return .1 percent
below the random group a year after publica-
tion and .6 percent below two years after pub-
lication. Hardly a super performance.

Cu r re n t l y, Jain is teaching a course that
examines the influence of academic articles on
the practice of finance. Surveying the history
of academic research, Jain selected 10 articles
that have led to sea changes in the financial
world. Jain traces the impact of these articles

Cropanzano, R. & Ko n ov s k y, M.
A., “Resolving the Ju s t i c e
Dilemma by Im p roving the
Outcomes: The Case of Em p l oye e
Drug Screening,” Jo u rnal of
Business and Ps yc h o l o gy, 1995, 10,
2 2 1 – 2 4 4 .

Br i e f, A. P., Ko n ov s k y, M. A.,
Goodwin, R., George, J. M., &
Link, K., “Inferring the Me a n i n g
of Wo rk from the Effects of
Un e m p l oyment,” Jo u rnal of
Applied Social Ps yc h o l o gy, 1995,
25, 693–711.

Giuseppe Labianca
Labianca, G., Gr a y, B., & Br a s s ,
D.J. (forthcoming). “A Gro u n d e d
Model of Organizational Schema
Change During Em p owe r m e n t , ”
Organization Science.

Labianca, G., Brass, D.J., & Gr a y,
B. (1998). “Social Ne t w o rks and 

Pe rceptions of In t e r g ro u p
Conflict: The Role of Ne g a t i ve
Relationships and Third Pa rt i e s , ”
Academy of Management Jo u rn a l ,
41: 55–67.

Labianca, G., & Brass, D.J.
(1997). “Exploring the So c i a l
Ledger: The Role of Ne g a t i ve
A f f e c t i ve Relationships in So c i a l
Ne t w o rks,” Best Papers Pro c e e d i n g s ,
57th annual conference of the
Academy of Ma n a g e m e n t ,
Boston, MA.

Brass, D.J. & Labianca, G. (fort h-
coming). “Social Capital, So c i a l
Liabilities, and Social Re s o u rc e s
Management,” In S. Gabbay & R.
Leenders (Eds.), C o r p o rate Social
Ca p i t a l .

Irving LaVa l l e
L a Valle, I. & Fishburn, P. C.,
“ L e x i c o g r a p h i c – Order 

Pre s e rvation and St o c h a s t i c
Dominance,” Jo u rnal of Mu l t i –
criteria Decision An a l y s i s, 1995, 4,
7 1 – 9 0 .

L a Valle, I. & Fishburn, P. C., “On
the Varieties of Ma t r i x
Probabilities in No n a rc h i m e d e a n
Decision Theory,” Jo u rnal of
Mathematical Ec o n o m i c s , 1 9 9 5 ,
25, 33–54.

L a Valle, I. & Fishburn, P. C.,
“ C a rdinal Admissibility and
Optimability in Fi n i t e
No n a rchimedean De c i s i o n
T h e o ry,” Jo u rnal of Op t i m i z a t i o n
T h e o ry and Applications, 1996, 89,
389–421. 

L a Valle, I. & Fishburn, P. C.,
“ Stochastic Dominance on
Unidimensional Gr i d s , ”
Mathematics of Op e ra t i o n s
Re s e a rc h, 1995, 20, 513–525.
Er ra t a: 1996, 21, 253.

L a Valle, I. & Fishburn , P. C.,
“ Signed Orders in Linear and
Nonlinear Utility Theory,” T h e o ry
and De c i s i o n , 1996, 40, 79–101.

L a Valle, I. & Fishburn, P. C.,
“ Bi n a ry Interactions and Su b s e t
C h o i c e , ” Eu ropean Jo u rnal of
Op e rations Re s e a rc h, 1996, 92,
1 8 2 – 1 9 2 .

L a valle, I., “The Art and Science
of How a rd Raiffa,” Wise De c i s i o n s,
R. Ze c k h a u s e r, R. Ke e n e y, & J.
Sebenius (Eds.). Cambridge:
Ha rva rd U P, 1996.

L a Valle, I. & Fishburn, P. C., “A
Connection and Its Ge n e s i s , ”
Jo u rnal of Risk and Un c e rt a i n t y
1995, 11, 275–277. 

L a Valle, I. & Fishburn, P. C.,
“ St ructuring and Assessing Linear
Lexicographic Ut i l i t y,” Jo u rnal of
Risk and Un c e rt a i n t y 1996, 13,
93–124. 
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f rom their initial publication to responses in
the academic and popular press and to their
eventual incorporation in textbooks.

Beginning in the fall of 1999, students will
manage $2 million of the Freeman School
e n d owment under Ja i n’s guidance to learn
about money management, and Jain is also
analyzing the investing practices of legendary
i n vestor Wa r ren Buffett with plans to write a
book on the subject.

Ja i n’s latest re s e a rch, with Shuang Wu (Ph D
’99), explores the role of adve rtising by mutual
funds. In an article recently accepted for publica-
tion by the Jo u rnal of Fi n a n c e, Jain examined the
types of funds that are adve rtised and analyze d
their performance. Most of the funds, Jain dis-
c ove red, performed well historically but failed to
repeat that performance in the wake of pro m o-
tional campaigns. “If companies are using adve r-
tising, they probably think they’re going to do
better than the market in the future,” Jain says.
“ On average, you find that this doesn’t happen. It
seems adve rtising has an impact to attract money,
but the funds don’t have the same results as in the
p a s t . ”

To what does Jain attribute the disappoint-
ing performance? “I think most people manag-
ing mutual funds are not ve ry talented,” he
says. “The previous success of their funds could
b e  p a r t i a l l y  l u c k .  W e  d o n ’ t  k n o w  
for sure; this is why we want to continue 
to study it.”

PREVENTING WORKPLACE VIOLENCE

Professor of Organizational Behavior Ro b
Folger joined the Freeman School in 1986,
after serving as an associate professor of psy-
chology at Southern Methodist University since
1 9 8 1 .  F o l g e r  e a r n e d  h i s  P h D  f r o m  
the Un i versity of No rth Carolina at Chapel
Hill in 1975.

In 1998, Folger, one of the nation’s leading
scholars on the subject of workplace violence,
won the Academy of Management’s Best Paper
Aw a rd in the organizational behavior division

for a study on predicting the likelihood of
w o rkplace aggression. Using security re c o rd s
and employee attitudinal surveys collected
from a major corporation with facilities spread
a c ross the nation, Folger was able to pre d i c t
which locations in the company’s system were
the most likely to experience incidents of work-
place violence. While previous studies had
focused on attempting to identify individual
e m p l oyees, Fo l g e r’s study differed in that it
attempted to identify the workplace climate
most likely to lead to violent behavior.

L a Valle, I. & Fishburn, P. C.,
“ St ructuring and Assessing Ma t r i x
Probability Di s t r i b u t i o n s , ”
Jo u rnal of Risk and Un c e rt a i n t y
1996, 13, 125–146.

L a Valle, I. & Fishburn, P. C.,
“ Su b j e c t i ve Ex p e c t e d
Lexicographic Utility with In f i n i t e
State Sets,” Jo u rnal of
Mathematical Ec o n o m i c s (in pre s s ) .

Je vons Lee
Lee, J. & Chen, K.,
“ Me a s u rement of Bu s i n e s s
Pe rformance and To b i n’s q
T h e o ry,” Jo u rnal of Ac c o u n t i n g ,
Auditing and Fi n a n c e, 1995. 

Lee, J., Chen, K., “Exe c u t i ve
Bonus Plans and Ac c o u n t i n g
Trade–offs: The Case of the Oi l
and Gas In d u s t ry, 1985–1986,”
Accounting Re v i e w, Ja n u a ry 1995,
9 1 – 1 1 2 .

Lee, J., “Financial Assessment of
State–Owned Enterprises: The
Case of Shanghai Su n ve,” Re v i e w
of In t e rnational Accounting and
Finance, 1997, 1, 1–20.

David A. Lesmond
Lesmond, D. A., “A New Estimate
of Transaction Costs,” Fi n a n c i a l
Management Association
C o n f e rence, Review of Fi n a n c i a l
St u d i e s, forthcoming 1999.

David Ma l u e g
Malueg, D. & Tsutsuli, S. O.,
“ Distributional Assumptions in
the Theory of Ol i g o p o l y
Information Exc h a n g e , ”
In t e rnational Jo u rnal of In d u s t r i a l
Organization, 16, 1998, 785–797.

Malueg, D. & Tsutsuli, S. O.,
“ Oligopoly Information Exc h a n g e
when No n n e g a t i ve Price and 

Output Constraints May Bi n d , ”
Au s t ralian Economic Pa p e r s ,
3 7 , 1 9 9 8, 3 6 3 – 3 7 1 .

Malueg, D. & Tsutsuli, S. O.,
“Dynamic R&D Competition
with Learning,” Rand Joumal of
Economics, 28, 1998, 751–772.

Malueg, D. & Xu, Y. ,
“ Endogenous In f o r m a t i o n
Qu a l i t y : A Jo b – A s s i g n m e n t
Application,” Jo u rnal of Ec o n o m i c s
/ Zeitschrift fur Na t i o n a l o k o n o m i e,
65, 1997, 163–180.

Malueg, D. & Tsutsuli, S. O.,
“ C o a l i t i o n – Proof In f o r m a t i o n
Exchanges,” Jo u rnal of Ec o n o m i c s /
Zeitschrift fur Na t i o n a l o k o n o m i e,
63, 1996, 259–278.

Malueg, D. & Tsutsuli, S. O.,
“ Duopoly Information Exc h a n g e :
the Case of Un k n own Sl o p e , ”

In t e rnational Jo u rnal of In d u s t r i a l
Organization, 14, 1996, 119–136.

James McFa r l a n d
Baillie, R., Gi r a rdin, E., Lothian,
J., & Mc Farland, J., Eds., Sp e c i a l
Edition in honor of Patrick C.
Mc Mahon, Jo u rnal of
In t e rnational Money and Fi n a n c e,
December 1997.

Phillips, P. & Mc Farland, J.,
“ Exchange Rates and In t e re s t
Rates: Fu rther Tests of Their St a t i c
and Dynamic Re l a t i o n s h i p s , ”
Jo u rnal of In t e rnational Money and
Fi n a n c e, December 1997.

Phillips, P., Mc Farland, J., &
Mc Mahon, P., “Robust Tests of
Fo rw a rd Exchange Ma rk e t
Efficiency with Em p i r i c a l
Evidence from the 1920s,” Jo u rn a l
of Applied Ec o n o m e t r i c s, 1996, 11.
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Ac c o rding to Fo l g e r, the most common
causes of workplace violence are not generally
major events such as layoffs or being refused a
raise. “People often times don’t feel that they
a re being treated with basic decency and
respect,” Folger explains. “You hear employees
a lot of times talking about just wanting recog-
nition, respect and to be treated in a re a s o n-
ably understanding way.”

Another area Folger has been studying is
management decision-making pro c e s s e s ,
specifically decision-making processes in the
absence of facts. When managers make deci-
sions, such as entering into partnerships or
a g reements, there are subjective judgments
about those partners that contribute to the
final decision. “T h e re are a lot of judgment
calls that have to be made and some of it can
boil down to how do I size up this other per-
son in a number of different dimensions,”
Folger says. “This is an example of an are a
where it might be thought of as so subjective
that it’s an art. But it can be studied scientifi-
cally, it just hasn’t been yet.”

WHY INTITUTIONS BECOME ACTIVE

A. B. Freeman Chair of Finance Tom Noe
joined the Freeman School in 1997 after serv-
ing as associate professor of finance at Georgia
State University. Noe, who earned his PhD in
finance from the University of Texas in 1987,

has published extensively on topics including
corporate finance, optimal security design,
information economics, business ethics, law
and economics, and banking and the theory of
financial intermediation.

Noe is currently working on a paper exam-
ining the impact of differences in legal systems
across countries on the financing choices made
by multinationals. “There’s a large movement
in emerging markets to reform their legal sys-
tems, and I’m looking at whether those effects
actually will attract more investors to these
capital markets.”

Another topic Noe is studying is institu-
tional investor activism. Noe is working to
develop a theory on why institutions choose to
become active and intervene in corporations.
Tr a d i t i o n a l l y, academics have looked at the
size of an institution’s holdings and concluded
institutions that hold a lot of the firm are more
likely to be active because they have more to
lose if the company fails to perform up to
expectations. Noe, howe ve r, says that institu-
tional holdings is only half of the equation.
“You have to look at the institution’s ability to
trade profitably on its intervention in the

Niklas My h r
My h r, N., Spekman, R.E., and
K a m a u f f, J. W. Jr., “Em p i r i c a l
In vestigation into Supply Chain
Management: A Pe r s p e c t i ve on
Pa rtnerships,” Su p p l yC h a i n
Ma n a g e m e n t , Vol. 3, Issue 2,
1998. 

Ro b e rt Ni xo n
Hitt, M. A., Ni xon, R. D.,
Hoskisson, R. E. & Ko c h h a r, R.,
“The Bi rth, Life, and Death of a
Cross–functional New Pro d u c t
Design Team."  Ma rketing Science
In s t i t u t e, 1996, Ju l y, 96–111,
3 – 4 0 .

Thomas No e
Noe, T., “Insider Trading and the
Problem of Corporate Agency,
Jo u rnal of Law, Economics, and
Or g a n i z a t i o n, 13, 287–318, 1997.

Noe, T., Goswami, G., & Re b e l l o ,
M., “Cash Fl ows and De b t
Ma t u r i t y,” Ec o n o m i c a 6 4 ,
303–316, 1997.

Noe, T., Evans, J., & Thornton, J.,
“ Re g u l a t o ry Di s t o rtion of
Management Compensation: The
Case of Golden Parachutes for
Bank Managers,” Jo u rnal of
Banking and Fi n a n c e , 2 1 ,
825–849, 1997.

Noe, T. & Kale, J.,
“ Unconditional and Conditional
Ta k e over Offers: Theory and
Experimental Evidence,” Re v i e w
of Financial St u d i e s , 10, 735–766,
1 9 9 7 .

Noe, T. & Rebello, M.,
“ Renegotiation, In ve s t m e n t
Ho r i zons, and Ma n a g e r i a l
Di s c retion,” Jo u rnal of Bu s i n e s s,
70, 395–408, 1997.

Noe, T. & Nachman, D.,
“Asymmetric Information, Asset
Substitution, and the Design of
Securities,” Ad vances in Fi n a n c i a l
Ec o n o m i c s , 2, 151–186, 1996.

Noe, T., Goswami, G., & Re b e l l o ,
M., “Collusion in Un i f o r m – p r i c e
Auctions: Experimental Ev i d e n c e
and Implications for Tre a s u ry
Auctions,” Review of Fi n a n c i a l
St u d i e s, 9, 757–796, 1996.

Noe, T. & Rebello, M.,
Asymmetric In f o r m a t i o n ,
Managerial Op p o rt u n i s m ,
Financing, and Pa yout Po l i c e s , ”
Jo u rnal of Fi n a n c e, 51, 637–660,
1 9 9 6 .

Noe, T., Rebello, M., & Wall, L.,
“ Managerial Rents and Re g u l a t o ry
In t e rvention in Troubled Ba n k s , ”
NI Jo u rnal of Banking and
Fi n a n c e, 20, 331–350, 1996.

Noe, T., Kale, J., & Ga y, G.,
“ ( Dutch) Auction Sh a re
Re p u rchases,” Ec o n o m i c a , 6 3 ,
57–80, 1995.

Noe, T. & Rebello, M.,
“Consumer Activism, Pro d u c e r
Groups, and Pro d u c t i o n
St a n d a rds,” Jo u rnal of Ec o n o m i c s ,
Be h a v i o r, and Or g a n i z a t i o n, 27,
69–86, 1995.

Noe, T., Kale, J., & Ga y, G.,
“ Sh a re Re p u rc h a s e s
Announcement Returns under
Sh a reholder He t e ro g e n e i t y, ”
Ad vances in Qu a n t i t a t i ve An a l y s i s
in Finance and Ac c o u n t i n g , 4, New
Yo rk: JAI Press, 1996, 47–58.

Noe, T., Goswami, G., & Re b e l l o ,
M., “Cash Fl ow Correlation, De b t
Maturity Choice and Asymmetric
Information,” Ad vances in
Financial Planning and
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firm,” Noe explains. “If you look at both current
holdings and the ability to acquire new share s ,
you get the result that sometimes the largest
i n vestors are not the ones who have the largest
i n c e n t i ve to be active. Any move they make in
the market is much more likely to attract atten-
tion from market makers and much more likely
to raise prices. Institutions actually have a harder
time profitably exploiting their large share of the
firm than a smaller firm might have exploiting a
smaller holding.”

Noe has also been studying optimal strategies
for one-on-one negotiations. “Let’s say yo u’re try-
ing to put together a block of 1 million shares, and
t h e re are stockholders who don’t know each other
who each own 10,000 shares,” Noe explains. “T h e
amount of confusion you want to create depends
on their bargaining power—their ability in one-
on-one negotiations to extract part of the gain
f rom you. If their bargaining power is ve ry we a k ,
you want to follow the most random possible
sequence strategy. That makes it difficult for the
people yo u’re buying from to figure out what
yo u’re doing, because obviously yo u’re at a gre a t
d i s a d vantage if someone figures out that they’re the
last person. They’re really going to put the squeeze
on you and extract a lot out of yo u .

“ If their bargaining power is ve ry stro n g ,
leaving them confused is counterpro d u c t i ve , ”
Noe continues. “Because they can get a better

p a yoff gambling on being the last share h o l d e r
and making a high demand than making a 
reasonable offer to you. So as their bargain-
ing power goes up, the amount of confusion 
you want to create  as to what yo u’re doing 
goes down.”

THE DILEMMA OF DEBT PLACEMENT

Assi stant professor  o f f inance Ve n k a t
Subramaniam joined the Freeman School in 1994
after receiving his PhD in finance from the
Un i versity of Texas at Austin. His re s e a rch intere s t s
a re in the areas of corporate financing choices, asset
re s t ructuring and on the interaction between pro d-
uct markets and capital stru c t u re. His papers have
been published in the Jo u rnal of Fi n a n c i a l
Ec o n o m i c s, The Jo u rnal of Law, Economics &
Or g a n i z a t i o n and Management Science.

In both 1998 and 1999 Subramaniam re c e i ve d
the James T. Murphy Teaching Aw a rd and the
Outstanding Young Re s e a rcher Aw a rd from the
Freeman School. In 1997 he re c e i ved a unive r s i t y -
wide Teaching Excellence Aw a rd, the Professor of
the Year Aw a rd in the exe c u t i ve MBA program and
the Outstanding Young Re s e a rcher Aw a rd. He also
re c e i ved the How a rd W. Wissner BSM Aw a rd for
teaching in 1995 and 1996.

Su b r a m a n i a m’s current re s e a rch analyzes the

costs and benefits of debt and equity that are pri-
vately placed with financial institutions such as
banks, insurance companies and pension funds. In a
paper he is working on with Freeman colleague Pa u l
Spindt, Keehn Be r ry Chair of Banking and Fi n a n c e ,
Subramaniam examines a curious phenomenon
associated with private placements. When a compa-
ny announces the sale of shares to major institution-
al investors, such as Wa r ren Buffett, the company’s
stock price spikes up as individual investors scramble
to follow the lead of these seemingly know l e d g e a b l e
i n vestors. In the long run, howe ve r, these companies
h a ve failed to perform as well as the market. Are the
big institutional investors guilty of ove re s t i m a t i n g
the companies they invest in?

Subramaniam discove red that when institu-
tions purchase shares of a company, they do so at
a price well below the market, typically in the
neighborhood of a 20 percent discount. Thus,
over a thre e - year period, individual inve s t o r s
might re a l i ze a lackluster return of 15 perc e n t
while the institutional investors are realizing a
return of about 45 percent. 

“When you sell at a discount, many times
you also get some benefit,” Su b r a m a n i a m
explains. “If you sell shares of your company to a
large investor, they may be willing to provide you
with capital down the road, so you’re also buying
friendship as it we re. Or there may be pro d u c t
market agreements going on behind the scenes.”

Fo re c a s t i n g, New Yo rk: JAI Pre s s ,
1 9 9 5 .

Noe, T., Goswami, G., & Re b e l l o ,
M., “Debt–financing Un d e r
Asymmetric In f o r m a t i o n , ”
Jo u rnal of Fi n a n c e , 50, 633–659,
1 9 9 5 .

Noe, T., Badrinath, S., & Kale, J.,
“ Of Sh e p h e rds, Sh e e p, and the
Cro s s – a u t o c o r relations in Eq u i t y
Returns,” Review of Fi n a n c i a l
St u d i e s , 9, 401–432, 1995.

Noe, T., “Ta k e overs of Di f f u s e l y
Held Firms: A No n s t a n d a rd
Ap p roach,” Mathematical Fi n a n c e,
5, 247–277, 1995.

Noe, T. & Ramarnurtie, S.,
“ Information Qu a l i t y,
Pe rformance Me a s u rement, and
Security Demand in Rational
Expectations Economies,” Jo u rn a l
of Fi n a n c e, 50, 341–361, 1995.

Noe, T. & Nachman, D.,
“ Operating Efficiency and Ou t p u t
In s e n s i t i ve Em p l oy m e n t
Contracts for Capital
Management,” Economic Theory,
5, 315–335, 1995.

Noe, T. & Kale, J., “Di l u t i o n
Costs and Utility Re g u l a t i o n
Under Asymmetric In f o r m a t i o n , ”
Jo u rnal of Re g u l a t o ry Ec o n o m i c s, 7,
177–197, 1995. 

Dan Pa d g e t t
Mulhem, F. & Padgett, D., “T h e
Relationship Be t ween Retail Pr i c e
Promotions and Regular Pr i c e
Pu rchase,” Jo u rnal of Ma rk e t i n g,
59 (October), 83–90, 1995.

Ba u m g a rt e r, H., Sujan, M., &
Padgett, D., “Patterns of Affective
Reactions to Ads: The In t e g r a t i o n
of Mo m e n t – t o – Mo m e n t
Responses into Ove r a l l
Judgments,” Jo u rnal of Ma rk e t i n g

Re s e a rc h, 34 (May), 219–232,
1 9 9 7 .

Padgett, D. & Allen, D.,
“Communicating Experiences: A
Na r r a t i ve Ap p roach to Cre a t i n g
Se rvice Brand Image,” Jo u rnal of
Ad ve rt i s i n g, 26 (Winter), 49–62,
1 9 9 7 .

John Pa g e
Page, J. & Ho o p e r, P. ,
“ Ne t w o rking and Da t a
Communications Basics,” C PA
Jo u rnal, LX–Vll (11), 1997.

Page, J. & Ho o p e r, P., “Re l a t i o n a l
Databases,” Ma n a g e m e n t
Accounting, October 1996.

William A. Re e s e
Reese, W.A., “Capital Ga i n s
Taxation and Stock Ma rk e t
Activity: Evidence from IPOs , ”
The Jo u rnal of Fi n a n c e, 
October 1998.

Russ Ro b i n s
Robins, R. & Rathjens, P., “Do
Government Agencies Use Pu b l i c
Data?: The Case of GNP,” Re v i e w
of Economics and St a t i s t i c s,
Fe b ru a ry 1995,  170–172.

Raj Sh a rm a n
Sharman, R., and Stone, H. 
“ On the Precision of Im a g e
Registration Based on No r m a l i ze d
C o r relation,” Technical Re p o rt
TR# 98. Also submitted to IEEE,
Transactions on Medical Im a g i n g ,
Ja n u a ry 1998.

Stone, H. and Sh a r m a n , R. “A
Note on Roational Re g i s t r a t i o n
Stability of Principal Component
A n a l y s i s”, Technical Re p o rt TR#
98–105. Also submitted to IEEE,
Pattern Recognition Letters,
October 1998.
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Despite the potential benefits of discounting
shares to institutional investors, the numbers are
u n e q u i vocal. “At the end of the day, whateve r
good things come out of these agre e m e n t s
should be  re flect ed  in  the  shar e p ri ce ,”
Subramaniam says. “We don’t find that share-
holders are gaining anything even though they’re
selling shares at such a large discount. At the
time, they think they’re going to get a lot out of
the relationship, but over a three-year period, it
just doesn’t happen.”

THE PROS AND CONS OF ONLINE MARKETING
A 1998 graduate of Penn State Un i ve r s i t y,

assistant professor of marketing Jianan Wu con-
centrates his re s e a rch on quantitative modeling
of multistage choice processes and how market-
ing actions affect the choice processes and out-
comes. One topic in particular that Wu focuses
on is consumer choice  behavior differe n c e s
b e t ween online markets, such as In t e r n e t - b a s e d
stores, and traditional retailing outlets.

Wu, who has studied choice processes in rela-

tion to online grocery stores, says that the World
Wide Web has had a major impact on consumer
buying habits by reducing the cost of searching
for comparative information on products. In
online markets, products are typically presented
in a matrix in which each product is displayed as
a bundle of product attributes. “All the brands
a re basically arrays of numbers—size, fat con-
tent, price, et cetera,” Wu explains. “Say yo u
want to choose the lowest price brand. You can
sort the price attribute of all the available brands
with a click of your mouse and it doesn’t really
matter how many brands are featured. In tradi-
tional supermarkets you wouldn’t be able to do
that, so the efficiency of information processing
is a lot higher online than offline.”

Measuring that efficiency, Wu says, is another
story. “You have to take consumers’ sensitivity to
price and sensitivity to other attributes into 
c o nsideration,” he says. “You have to take their
l oyalties into consideration, you have to take their
shopping habits into consideration. You have to
q u a n t i t a t i vely model the way consumers integrate
all this information, and it becomes ve ry compli-
c a t e d . ”

Wu took a sample of 300 panelists from a
Chicago-based online gro c e ry store, Peapod, and a
comparable sample in the same area  fro m
Information Re s o u rces Inc. (IRI), a leading
p rovider of actionable sales and marketing infor-
mation, and conducted a cross comparison of

Venkat Subramaniam

Pianykh, O. S., Ty l e r, J. M., and
Sharman, R., “Ne a r l y – l o s s l e s s
Au t o re g re s s i ve Im a g e
C o m p ression,” Accepted for pub-
lication in Elsevier Science Pa t t e rn
Recognition Letters, 20, 1999.

Wi l l ow Sh e re m a t a
Sh e remata, W.A., 1998. 
“ New Issues in Competition
Policy Raised by In f o r m a t i o n
Technology Industries,” 
An t i t rust Bu l l e t i n, 43, 547.

Sh e remata, W.A., 1997. “Ba r r i e r s
to In n ovation: A Mo n o p o l y,
Ne t w o rk Externalities, and the
Speed of In n ovation,” An t i t ru s t
Bu l l e t i n, 42, 937.

Paul A. Sp i n d t
Subramaniam, V., Krishnaswami,
S. & Spindt, P., “In f o r m a t i o n
A s y m m e t ry, Monitoring, and the
Placement St ru c t u re of Corporate
Debt,” Jo u rnal of Fi n a n c i a l
Ec o n o m i c s, Ma rch 1999, 51, 3,
4 0 7 – 4 3 4 .

Venkat Su b r a m a n i a m
Subramaniam, V. &
Krishnaswami, S., “In f o r m a t i o n
A s y m m e t ry, Valuation, and the
Corporate Spin-off De c i s i o n , ”
Jo u rnal of Financial Ec o n o m i c s,
July 1999, 53, 1, 73–112.

Subramaniam, V., Krishnaswami,
S. & Spindt, P., “In f o r m a t i o n
A s y m m e t ry, Monitoring, and the
Placement St ru c t u re of Corporate
Debt,” Jo u rnal of Fi n a n c i a l
Ec o n o m i c s, Ma rch 1999, 51, 3,
4 0 7 – 4 3 4 .

Subramanium, V., “Ef f i c i e n t
So u rcing and Debt Financing in
Im p e rfect Product Ma rk e t s , ”
Management Science, Se p t e m b e r
1998, 44, 9, 1167–1178.

Subramanium, V. ,
“ Un d e r i n vestment, De b t
Financing, and Long-term
Supplier Relations,” Jo u rnal of
L a w, Economics, & Or g a n i z a t i o n,
October 1996, 12, 2, 459–477.

Ro b e rt Wi g g i n s
Wiggins, R. R. & Ruefli, T. W. ,
“ Ne c e s s a ry Conditions for the
Pre d i c t i ve Validity of St r a t e g i c
Groups: Analysis without Re l i a n c e
on Clustering Techniques,” Ac a d e m y
of Management Jo u rnal, 3 8 ( 6 ) ,
December 1995, 1635–1656.

Wiggins, R., Amato, H. N., &
Evan, E., “A General Model of
Fu t u re Period Warranty Costs,”
The Accounting Re v i e w, Oc t o b e r
1 9 9 6 .

A rch Wo o d s i d e
Woodside, A. G., “Pr i c i n g
Strategies for New In d u s t r i a l
Technologies,” In d u s t r i a l
Ma rketing Ma n a g e m e n t, 24(3),
145–150, 1995.

Woodside, A. G. & Wilson, E. J.,
“Applying the Long In t e rv i ew in
Di rect Ma rketing Re s e a rc h , ”
Jo u rnal of Direct Ma rk e t i n g, 9 (1),
37–55. 1995

Wilson, E. J. & Woodside, A. G.,
“The Re l a t i ve Im p o rtance of
Choice Criteria in Or g a n i z a t i o n a l
Buying: Implications for Ad a p t i ve
Selling,” Jo u rnal of Bu s i n e s s – t o -
Business Ma rk e t i n g, Vol. 2 (1),
33–58, 1995.

Woodside, A. G. & Trappey III,
R. J., “Customer Po rt f o l i o
Analysis among Competing Re t a i l
St o res,” Jo u rnal of Bu s i n e s s
Re s e a rc h, 35 (3), Ma rch 1996,
189–200. 
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online versus “o f f l i n e” shopping behaviors.
Using three product categories—soft margarine,
paper towels and liquid detergent—Wu looked
at how consumer attitudes tow a rd certain pro d-
uct attributes differ in making a choice decision
systematically online versus offline. Perhaps sur-
p r i s i n g l y, Wu discove red that price has less of an
impact online, a finding he attributes to the ease
with which online consumers can search for
p roducts by criteria other than price, such as
p roduct quality information.

As might be expected, Wu found that a
p ro d u c t’s sensory attributes, such as the deter-
g e n t’s fragrance or the paper towe l s’ texture ,
h a ve less of an impact online than its nonsenso-
ry attributes. “No n s e n s o ry attributes are easier
to sort online,” Wu explains. “How many sheets
per square foot, for example. You have to re a l l y
s e a rch for that information offline, but online
i t’s ve ry easy. ”

Brand name impact, Wu discove red, va r i e s
by product category with the amount of infor-
mation “missing.” “For instance, in the deter-
gent category, there are lots of sensory attributes
and promotional materials, such as end of aisle
displays or newspaper ads, that we don’t have
access to online. Hence, brand name, which sur-
rogates the missing information, has a bigger
impact online for products like detergents or
paper towels. Margarine, howe ve r, is just the
opposite. Nutritional information is more
i m p o rtant than sensory attributes, and there’s

m o re of that information available and lowe r
s e a rch cost online than offline. So a margarine’s
brand name will have less of an impact online.”

BUILDING A BETTER SUPPLY CHAIN

A PhD graduate of the London School of
Economics, Amiya Chakrava rty joined the
Freeman School in 1990 from the University
of Wisconsin, where he had served as an asso-
ciate professor of operations management for
six years. Chakrava rt y, the J. F. Jr. and Je s s i e
Lee Seinsheimer Professor of Operations and
Technology Management, spent 1998–99 on a
sabbatical at Lucent Technologies in Mu r r a y
Hill, N.J.

C h a k r a va rt y’s re s e a rch focuses on topics
including globalization of technology and
manufacturing, manufacturing strategy, sup-
ply chain management, flexible manufacturing
systems, knowledge-based systems, and pro-
duction systems. Most recently, during his sab-
batical at Lucent, Chakravarty has been study-
ing product design, specifically integrating
suppliers into the design process. “If the sup-
pliers are invo l ved from the beginning, they
k n ow exactly what kind of part and compo-
nent they have to supply,” Chakrava rty says.
“T h e re’s no misunderstanding, no delay and
things flow smoothly.”

Re c e n t l y, Chakrava rty has been exploring
ways to simplify production decisions involv-

ing potential variations of a product. A manu-
f a c t u rer of food processors, for example, has
literally hundreds of thousands of possible
variations to produce based on combinations
of attributes such as the motor speed, the size
and shape of bowl, special capabilities such as
mixing or blending, and so on. Of all those
variations, most companies can feasibly pro-
duce only about 10. To simplify and stream-
line the process of selecting which variations to
produce, Chakravarty developed a model that
takes into account features, components, sup-
pliers, and all cost and re venue factors and
ranks the variations in terms of pro f i t a b i l i t y.
The model can offer managers insights on
conditions in which certain decisions are
called for, such as when to opt for general-pur-
pose suppliers or when to use local suppliers.

At Lucent Technologies, Chakrava rty is
looking not only at product design but at the
e n t i re supply chain, from manufacturer to
c o n s u m e r. “We’re looking at issues such as
what the architecture of the chain should be,
whether they should have distributors or
r e t a i l e r s  o r  di f f e r e n t  v e ndor s  i n  i t , ”
Chakravarty says. “And where should they fit
in, what kind of roles they should have, what
kind of products would make more sense for
something like that to happen. As you know,
this is happening a lot nowadays with Internet
c o m m e rce. That’s growing in a big way, so
we’re looking at it.”

Botschen, G., Bstieler, L., &
Woodside, A. G.,
“ Se q u e n c e – Oriented Pro b l e m
Indentification within Se rv i c e
En c o u n t e r,” Jo u rnal of
Eu ro m a rk e t i n g, 5(2), 19–52, 1996.

Woodside, A. G.,  “T h e o ry of
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Woodside, A. G., & Thelen, E.
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Woodside, A. G., & Thelen, E.
M., “What Evoked the Brand or
St o re?” In t e rnational Jo u rnal of
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Pr i c e – Qu a l i t y – Se rv i c e – De s i g n s , ”
Industrial Ma rketing Ma n a g e m e n t,
26(3), 1997, 315–329.

Woodside, A. G., “Ad ve rtising and
Alcohol Consumption,” Jo u rnal of
Ad ve rtising Re s e a rc h, 1998.
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Briguglio, E., “Testing Care – Gi ve r
Acceptance of New Sy r i n g e
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Jo u rnal of Te c h n o l o gy Ma n a g e m e n t,
15 (3/4/5), 1998, 446–457.

Woodside, A. G., Su l l i van, D. P. ,
& Trappey III, R. J., “A s s e s s i n g
Relationships among St r a t e g i c
Types, Di s t i n c t i ve Ma rk e t i n g
Competencies and Or g a n i z a t i o n a l
Pe rformance,” Jo u rnal of Bu s i n e s s
Re s e a rc h, 1998.

Woodside, A. G. & Voss, G. B.,
“ Modeling In n ova t i o n ,
Maufacturing, Di f f u s i o n ,
Ad o p t i o n / Rejection (DMAR)
Processes for New Me d i c a l
Technologies,” In t e rnational Jo u rn a l
of Te c h n o l o gy Ma n a g e m e n t, 1998.
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Vuori, R., “Organizational Bu y i n g
of Capital Equipment In vo l v i n g
Persons Ac ross Se veral Au t h o r i t y
L e vels,” Jo u rnal of Business &
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• Stanislav D. Do b re v won the
1998 Young Scholar Aw a rd fro m
t h e  E u r o p e a n  G r o u p  f o r
Organization Studies for his paper
“ Re v i s i t i ng  O r g a n i z a t i o n a l
Legitimation: Cognitive Di f f u s i o n
and Sociopolitical Factors in the
E vo l u t i o n  o f  th e  B u l g a r i a n
Newspaper In d u s t ry, 1846-1992.”
Do b re v, with Michael T. Ha n n a n ,
Glenn R. Carroll and Joon Ha n ,
cont r ibu ted “Or g a n i z a t i o n a l
M o r t a l i t y  i n  Eu r op e a n  a n d
American Automobile In d u s t r i e s ,
Part I: Revisiting the Effects of Age
and Si ze” to the 1998 Eu ro p e a n
Sociological Re v i e w, 14, 279–302.
Do b re v, with Michael T. Ha n n a n ,
Glenn R. Carroll, Joon Han and
John To r re s,  al so contributed
“ Organizational  Mo rta l ity  in
E u r o p e a n  a n d  A m e r i c a n
Automobile Industries, Pa rt II:
Coupled Clocks” to the  1 9 9 8
Eu ropean Sociological Re v i e w, 1 4 ,
303–313. 

• Je vons Lee, with doctoral stu-
dent Zhaoyang Gu, authored the
p a p e r  “ L o w  B a l l i n g ,  L e g a l
L i a b i l i t y  a n d  A u d i t o r
In d e p e n d e n c e” in the Ac c o u n t i n g
Re v i e w ,  October 1998 . Wi t h
Ta ychang Wang and Chiawen Liu,
Lee contribued “The 150-Ho u r
Ru l e” to the Jo u rnal of Ac c o u n t i n g
and Ec o n o m i c s, April 1999. Lee,
who serves on the In t e r n a t i o n a l
Accounting Re s e a rch Committee
o f  t h e  A m e r i c a n  A c c o u n t -
i n g  A s s o c i a t i o n ,  h e l p e d  to  
o r g a n i ze  and par tic i pated  in  
the 1999 KPMG In t e r n a t i o n a l
Accounting Re s e a rch Confere n c e
held in New Je r s e y. Lee was also
invited to serve as one of two
international advisors on faculty

d e velopment to the Gu a n g h u a
School of Management at Pe k i n g
Un i ve r s i t y.

• Visiting Assistant Professor of
Ma rketing Niklas My h r’s paper
“An Empirical In vestigation into
Supply Chain Management: A
Perspective on Partnerships,” coau-
t h o red with Ro b e rt E. Sp e k m a n
and John W. Kamauff Jr., received
a 1999 MCB Award for Excellence
as the most outstanding paper 
in the  journa l  Supp ly  Chai n
Ma n a g e m e n t,  Vo l.  3,  Issue  2 ,
53–67 ,  1998.  The paper  was
republished in the In t e rn a t i o n a l
Jo u rnal of Physical Distribution &
Logistics  Ma n a g e m e n t , Vol. 28
(1998), Number 8. The re s e a rc h
was performed in collaboration
with the  Ernst & Young LLP
Global Supply Chain Network.

• A rch G. Wo o d s i d e, Ma l c o l m
Wo l d e n b e r g  P r o f e s s o r  o f
Ma rket ing,  w i th  Eli z abeth J .
Wilson, contributed “De g re e s - o f -
Freedom Analysis of Case Data in
Business Ma rketing Re s e a rc h” to
Industrial Ma rketing Ma n a g e m e n t,
28, March, 1–15. Woodside, Timo
Liukko and Risto Vuori contribut-
ed “Testing Customer Ac c e p t a n c e

a c ross Multiple Or g a n i z a t i o n a l
L e vels of New Durable Pro d u c t
De s i g n s” to Jo u rnal of Business &
Industrial Ma rk e t i n g, 19, Ma rch. 
In addition, Woodside contributed
“ In t e r p retation de la Realite e t
Decisions de Ma rketing: Cinq
Exe rcises d’ Ha b i l e t e s” to Ge s t i o n,
23 (4), 34–36.

• Rob Fo l g e r, professor of organi-
zational behavior, spoke as a special
guest author at the Academy of
Management  meet ing  i n S a n
Diego in August 1998. Folger dis-
cussed his book, Or g a n i z a t i o n a l
Ju s t ic e  a nd  Hum an  Re s o u rc e
Management ( Sage, 1998), cow r i t-
ten with R. Cro p a n z a n o. Fo l g e r
contributed the chapter “Fa i r n e s s
as a Moral Virture” to Managerial
Ethics: Mo rally Managing Pe o p l e
and Pro c e s s e s ( L a w rence Er l b a u m
Associates, 1998). Fo l g e r, with D.
Skarlicki and P. Tesluk, contributed
“Personality as a Moderator in the
Relationship Between Fairness and
Re t a l i a t i o n” to the Academy of
Management Journal, 42, 100–108,
1999. With T. Timmerman and 
K. Wooten, Folger contributed
“The Use of Personality and the
Fi ve - Facto r Model  to  Predict 
New Busines s Ve n t u res: Fro m
Outplacement to St a rt - Up” to
Jo u rnal of Vocational Be h a v i o r, 5 4 ,
82–101. Folger and J. Cortina con-
tributed “When Is It Acceptable to
Accept the Null Hypothesis: No
Way José?”  to Or g a n i z a t i o n a l
Re s e a rch Me t h o d s, 1, 334–350.
Folger and D. Skarlicki contribut-
ed “When Tough Times Ma k e
To u g h  B o s s e s :  M a n a g e r i a l
Distancing as a Function of Layoff
B l a m e ”  t o  t h e  A c a d e m y  o f
Management Journal, 41, 79–97.
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SC H O O L T I E S

Be f o re he joined the Fre e m a n
School in 1995, you might say

that Sidney C. Pu l i t zer was tied up
in the family business. As the for-
mer chairman of Wemco Inc., the
w o r l d’s largest manufacturer and
wholesaler of neckties, Pu l i t ze r
helmed a privately held family busi-
ness that generated re venues in
e xcess of $60 mil lion per ye a r.
Since selling the company in 1997,
Pu l i t zer has been spreading the
gospel  of  ent re p rene ur ship at 
the Freeman School, where he
s e rves as an adjunct professor and
e n t re p re n e u r - i n - re s i d e n c e .

Many former exe c u t i ves re t u r n
to the classroom as instructors, but
f ew have the qual ifi cations of
P u l i t ze r .  A  g r a d u a t e  o f  t h e
W h a rton School, Pu l i t zer served as

a supply officer in the Navy prior to
joining Wemco in 1959. He eve n-
tually worked his way to pre s i d e n t ,
CEO and chairman before selling
the business. Pu l i t zer also published
his own investment newsletter and,
with his wife, developed real estate.
To d a y, he sits on the boards of two
public companies, serves as an
e x p e rt witness on business matters
related to lawsuits and operates a
business consulting practice.

Pu l i t zer teaches two courses 
at the Freeman School, En t re p re -
neurship and Cases in En t re p re -
n e u r s h i p. In the former, Pu l i t ze r
leads the class through the steps
i n vo l ved in starting and running a
business. The students pick a type
of business, make decisions based
on simulated financial numbers
and keep books for that business.

Pu l i t zer then pre p a res new num-
bers based on student decisions to
s h ow whether the business pro s-
p e red or faltered during the next
time period. In the latter c o u r s e ,
Pu l i t zer brings entre p re n e u r s a n d
e xe c u t i ves to class to present cases
based on their businesses. 

“I try to bring reality into the
c l a s s room,” Pu l i t zer says. “I try to
build on what the other pro f e s s o r s
h a ve taught students in terms of
k n owledge and to add a layer of
experience. You have to have both.
This gives them a leg up on experi-
ence, but of course they really have
to do that themselve s . ”

That real world experience is
something Pu l i t zer has in spades.
“ Being in the fashion business, we
did eve rything,” Pu l i t zer says of the
h i g h - p re s s u re industry. “We we re n’t
just distributing a product. We had
to design it, make it, sell it, adve r-
tise it, market it, ship it, collect our
m o n e y  a n d  f i n a n c e  i t .  
I ’ve had a ve ry broad spectrum of
experience and try to bring that
into the classro o m .

“ I ’m thrilled with the pro g re s s
the  Freeman School has made,”
Pu l i t z e r  s a ys .  “ Un d e r  De a n
Mc Farland, we’re blessed with ve ry
open leadership and we have a fab-
ulous faculty. I’m an adjunct facul-
t y, and an adjunct is more ‘junk’
than ‘add,’ but they’ve made me
feel like a member of the family.

“The students are an inspira-
tion to me,” he adds. “T h e y’re the
finest generation of Americans in
the history of our country, and 
I think they will live better than 
we did.”
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AU T H O R I TA R I A N S M O R E L I K E LY

TO D I S C R I M I N AT E

In the business world, discrimina-
tion on the basis of race, sex or

nationality is most often viewe d
with disapproval, but that does not
mean discrimination in the work-
place is nonexistent. According to a
r ecen t  s tudy c onduc ted by  a
Freeman School PhD candidate,
c e rtain employees are ready and
willing to discriminate if  given 
the opportunity.

Joerg  Dietz, who expects to
earn his PhD in organizational
behavior next ye a r, presented his
findings in “Social Di s c r i m i n a t i o n
in a Personnel Selection Context:
The Ef fects of an Au t h o r i t y’s
In s t ruction to Discriminate and
Fo l l owe r s’ Authoritarianism.” The
paper was recently accepted for
publication in the  Jo u rna l of
Applied Social Psychology.

Dietz argues that workers with
s t rong authoritarian attitudes are
much more likely to comply with
i n s t ructions from a superior to 
discriminate against an outgroup.

For the paper, sponsored by the
Bu rk e n road Institute, Dietz and
coauthor Lars-Eric Petersen of the
Un i versity of Ha l l e - Wi t t e n b e r g
designed a two-part experiment. In
the first part, participants complet-
ed a survey that measured their
authoritarian attitudes. In the sec-
ond,  those  pa r ti c ipa nt s we re
assigned a role with a fictitious fast-
food chain based in the former
West Germany and asked to make
hiring recommendations. Half the
participants in the study received a 

memorandum from the pre s i d e n t
o f  th e  c o mp any.  Not ing  th e  
number of East Germans in the
appl icant poo l , the  p re s i d e n t
re m a rked that virtually all person-
nel at the company’s headquart e r s
we re West German and that that
this homogeneity contributed to
the company’s success. Participants
were left with the directive to hire a
candidate who would ensure “good
chemistry” within the company.

As Dietz predicted, participants
with strong authoritarian attitudes
complied with the instructions to
discriminate in hiring. Participants
without strong authoritarian atti-
tudes did not discriminate.

“To d a y, eve rybody i s  ful ly
a w a re that discriminating against
outgroups is considered an unethi-
cal behavior, so nobody would
engage in it,” comments Di e t z .
“However, if you create a setting in
which it all of a sudden seems to be
ethical, such as saying we need to
discriminate to maintain organiza-
tional success in the future, then
certain groups of people are going
to jump right into that instruction
and happily comply with it. Those
are the ones that have authoritarian
attitudes.”

Although the study uses East
Germans as the outgro u p, Di e t z
downplays the significance of West
German–East German discrimina-
tion in the study. “If I had done the
study with West Germans discrimi-
nating against foreigners, I would
h a ve gotten the same findings,”
Dietz says. “As soon as you have 
an opportunity to identify an 

o u t g ro u p, and it  really doesn’t 
matter what outgro u p, and yo u
find people with authoritarian atti-
tudes, you will probably get these
people to discriminate against 
the outgroup.”

Di e t z’s paradigm was adapted
from a study Arthur P. Brief, direc-
tor of the Bu rk e n road In s t i t u t e ,
had conducted that gauged the
relationship between part i c i p a n t s’
racial attitudes and their willing-
ness to comply with instructions to
discriminate on the basis of race.
According to Dietz, the confluence
of authoritarian attitudes and racial
attitudes is more than coincidental.
“I think it’s fair to say that research
ind icat es that  those  who ar e
authoritarian also tend to be preju-
diced against popular outgro u p s
such as foreigners or females or, in
the U.S., blacks.” 

The conclusion to draw fro m
the study, Dietz says, is that man-
agers should watch what they say
about ethically sensitive issues. “It
might be almost innocent to say it’s
important that we have a homoge-
nous work f o rce. One might easily
overlook the fact that that can yield
discrimination when one says it to
the wrong types of people, those
who are prejudiced or those who
are authoritarian.”

B U R K E N R O A D  I N S T I T U T E
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WHITHER AFFIRMATIVE ACTION

It’s one of the most divisive issues
in society  today:  aff irmative

action, the federal gove r n m e n t -
s p u r red initiative that encourages
organizations to ensure equal avail-
abi lity  of  oppor tuni ty  fo r al l.
Proponents argue that it is needed
to pre vent discrimination, eve n
u n i n t e n t i o n a l  i n s t a n c e s .
Opponents claim that it mere l y
r e ver s e s the  d i s c r im i nat ion ,
b e s t owing special pre f e rences on
minorities solely on the basis of
their skin color or gender.

That was the topic at hand for
panelists at the 1998 Bu rk e n ro a d
Sympos ium on Busi nes s and
So c i e t y. The symposium, spon-
s o red by the Freeman School’s
Burkenroad Institute for the Study
o f Eth ics  a nd  L e ade rsh ip  i n
Management, took place at the
business school on Oct. 16, 1998.

What exactly does affirmative
action mean? That’s one of the
p roblems. Ac c o rding to panelist
Faye Crosby, professor of psycholo-
g y  at  Smit h Co l leg e  and the
Un i versity of California, Sa n t a
Cruz, one’s attitude about affirma-
t i ve action is ve ry often based on
o n e’s understanding of the term.
Cro s by’s re s e a rch indicates that
people—regardless of race, gender,
economic class or political lean-
i n g s — a re in favor of affirmative
action if they understand it to
mean a monitoring sy stem for
organizations to ensure the utiliza-
tion of available talent and are
opposed to it if they understand it
to mean a quota system.

Although quotas and set asides

h a ve consistently been ove rt u r n e d
by the Su p reme Court and lowe r
c o u rts as unconstitutional applica-
tions of affirmative action, such pro-
grams continue to exist, said Wa rd
C o n n e r l y, chair of the American
Civil Rights Institute, a national
organization aimed at educating the
public on the problems of racial and
gender pre f e rences. 

C o n n e r l y, an African American,
called for a return to the “c u l t u re 
of equality” our founding fathers
established in the Declaration of
Independence. “If we try to rationalize
discrimination in the guise of dive r s i t y,
sooner or later it’s going to catch up
with us, and it’s not going to be a pre t-
ty picture,” Connerly said. “I support
a f f i r m a t i ve action, but I do not sup-
p o rt treating people differently on the
basis of skin color or sex or national
origin or ethnicity.” 

Baton Rouge native William Gr a y
III, president and CEO of the Un i t e d
Ne g ro College Fund and a former
c o n g ressman, said he is opposed to
quotas as wel l bu t cha llenged
C o n n e r l y’s belief that equality could be
a c h i e ved by re m oving all pre f e re n c e s
based on race, gender or ethnicity.

“ Simply dropping the barriers of
350 years of slave ry and segre g a t i o n
would not solve the problem because
the residues of bigotry would still exist
systematically in the society and would
t h e re f o re continue to adva n t a g e
whites—white males,” Gray said.

Pre f e rences are not only re s e rve d
for African Americans, Gray added.
Pre f e rences are routinely granted in
our society to eve ryone from military
veterans to college football players. Bu t
it is only when one’s own group feels

t h reatened that anyone complains 
of injustice. 

“T h e re are lots of horror stories of
i m p roper use of affirmative action by
corporations,” noted Gr a y, calling
a f f i r m a t i ve action an imperfect solu-
tion to a serious problem. “But we
h a ve to ask ourselves, is affirmative
action or some tool like it needed to
include people in the room? Is the
playing field level? Is there equal access
and opportunity? I suggest to you that
the playing field is not level and we
need a tool.”

Jeanne Kohl, Democratic senator
f rom Washington, closed out the
panel with a discussion of affirmative
a c t i o n’s impact on women. Kohl is
leading the fight against Wa s h i n g t o n’s
In i t i a t i ve 200, currently on the 
ballot, which seeks an end to racial
p re f e re n c e s .

Citing a study of employ m e n t
practices in Washington in 1998, Ko h l
said that 25 percent of businesses of

100 or more employees intentionally
discriminate against women. “I believe
people roundly assume that discrimi-
nation against women is a thing of the
past, that we’ve achieved equality, ”
Kohl said. “This is not tru e . ”

1999 S Y M P O S I U M TO

L O O K AT E T H I C S

“Integrity in Bu s i n e s s” is the topic of
the 1999 Bu rk e n road Sy m p o s i u m

on Business and So c i e t y. The sympo-
sium will be held at the Fre e m a n
School on Fr i d a y, Nov. 5. Ad d re s s i n g
the topic is a diverse panel of speakers.
Presenters are Stephen L. Cart e r,
William Nelson Cro m well Pro f e s s o r
o f Law,  Ya le  Un i versit y ; Ku r t
Eichenwald, business re p o rt e r, T h e
New Yo rk Ti m e s; and Roger E.
Tetrault , cha irman and CEO,
Mc Dermott International Inc. and J.
Ray Mc Dermott, S.A.

B U R K E N R O A D  I N S T I T U T E

Burkenroad Symposium speaker Ward Connerly talks with a student following 
his presentation.
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MA R K E T I N G A M A R K E T

The Crescent City Farmers Ma rk e t
has been linking Louisiana farm-

ers with New Orleans epicures for
m o re than three years now. Held in a
Wa rehouse District parking lot on
Sa t u rday mornings, the mark e t
attracts some 1,200 customers each
week in search of fresh fruits, ve g e t a-
bles, herbs, fish, and homemade
gourmet items. About 30 ve n d o r s
t r a vel from all parts of the state to sell
their produce direct to the public at
the market, a not-for-profit pro g r a m
o r g a n i zed by  the ECOn o m i c s
Institute at Loyola Un i ve r s i t y. The
m a rket also includes special eve n t s
such as live music and cooking
demonstrations featuring area chefs

like Frank Brigsten, Susan Spicer and
Paul Pru d h o m m e .

As coordinator of the pro g r a m ,
Jeff Ba r ron faces an uphill battle in
p romoting the market, which re l i e s
on grants for most of its budget. “A s
a small nonprofit, we’re always hav-
ing to justify and explain ourselves to
public authorities, funding organiza-
tions, the press and other mark e t s , ”
Ba r ron explains. “We wanted to have
some numbers to show that what
we’re doing is successful and that it’s
affecting more than the vendors who
come to our market. It’s affecting the
l i velihood of many people in the
n e i g h b o r h o o d . ”

Ba r ron turned to the Fre e m a n
School for help. Through the TA B A
Community Se rvice Program, Bi l l

He rzog (MBA ’00) and Mo u s h a m i
Ni rula (MBA ’00) conducted a study
on behalf of Ba r ron to determine the
economic impact of the market on
the surrounding community.

“The market is located in the
Wa rehouse District, where there’s not
that much pedestrian traffic, so they
wanted us to quantify what the mar-
ket brings to the area,” explains
He rzog. “They wanted to prove to
the city that it isn’t just farmers com-
ing from other parishes to the mark e t
and then taking New Orleans money
out of the city. ”

He rzog and Ni rula conducted a
series of surveys and interv i ews at the
m a rket over a number a weeks, talk-
ing to vendors and market customers
as well as proprietors of businesses in

the neighborhood around the market. 
He rzof and Ni rula calculated

that the market generates more than
$400,000 in annual re venue for ve n-
dors. Mo re import a n t l y, market cus-
t o me r s  sp e nd  a n  a dd i t i ona l
$450,000 annually at businesses in
the Wa rehouse District community,
e ve rything from coffeehouses and
restaurants to galleries and boutiques.
The findings back up Ba r ro n’s belief
that the market offers a notable boost
to the New Orleans economy. 

“We we re ve ry, ve ry pleased,”
says Ba r ron of the students’ work .
“ Not only did they consult with us
t h roughout and take the project ve ry
s e r i o u s l y, they also presented their
study at a conference we held in
Ja n u a ry that attracted other people

L E V Y- R O S E N B L U M  I N S T I T U T E

S T E WA RT  C E N T E R

IN T E R N AT I O N A L I Z I N G

T H E E M BA

It took the St ew a rt Center to bring
together exe c u t i ve MBA students

f rom four countries. It took the
Internet to keep them together.

This spring the St ew a rt Center
launched a global business pilot
course designed to bring together
students in the Freeman School’s
e xe c u t i ve MBA programs in the
United States, mainland China,
Taiwan and Chile without leaving
h o m e .  M a n a g i n g  a  G l o b a l
Enterprise, an elective course for
members of the New Orleans class,
called for members of the U.S.,
Asian and Latin American classes to

form teams to deal with management
p roblems. Each team had re p re s e n t a-
t i ves from at least two countries.

While a few of the mainland
Chinese and Taiwanese members of
the project had met their American
c o u n t e r p a rts during their campus
residency in Fe b ru a ry, most of the
p a rticipants had not met students
other than those in their own classes.
The students used e-mai l and
Internet-based chat programs to
bridge the geographic gap.

The cultural gap, on the other
hand, re q u i red a little more effort .
“We learned that most of our diffi-
culties we re cultural ones and that
face-to-face interaction is necessary

to build effective working teams
when yo u’re  crossing cu ltura l
boundaries,” says adjunct pro f e s s o r
of management Jim Biteman, who
taught the course. “People on work
teams need to have time to be in
physical proximity to one another. ”

The St ew a rt Center plans to fill
that need next year with an interna-
tional seminar that will augment the
global teamwork of the pilot pro g r a m
by bringing together all the part i c i-
pants in a single locale. In the sum-
mer of 2000, students in exe c u t i ve
MBA programs in the United St a t e s ,
Asia and Chile will meet in Paris and
w o rk with global teammates in a
course that has been integrated into

the exe c u t i ve MBA curriculum.
Students  w il l now at tend two
re q u i red international seminars, giv-
ing them two opportunities for face-
to-face interaction coupled with
Internet communications.

“We’re working to integrate all of
our exe c u t i ve MBA programs to
p roduce a common, integrated glob-
al experience,” Biteman says. “Eve ry
p rogram invo l ves two trips abro a d ,
some to the U.S., in other cases to
Latin America or Eu rope. We’ll be
combining them into a multicultur-
al classroom experience where they’l l
h a ve a period of intensive education
with a block of time for classes and
other activities together.”
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f rom three states who run similar
m a rkets. That was fantastic.”

The TABA Community Se rv i c e
Program is a volunteer service pro-
gram coordinated by the Levy-
Rosenblum Institute that offers
MBA students the opportunity to
s e rve as business consultants to local
n o t - f o r - p rofit businesses or organiza-
tions. Teams of students work under
the supervision of Freeman School
f a c u l t y, staff and alumni mentors to
assist clients with marketing plans,
feasibility analysis, accounting and
information systems and other types
of business consulting. This year the
p rogram included more than 30 stu-
dents and 16 organizations.

LE V Y- RO S E N B L U M L AU N C H E S

I DA P R O G R A M

The Levy-Rosenblum In s t i t u t e
for Entrepreneurship has started

a new program to spur economic
d e velopment and teach economic
literacy within the C.J. Peete public
housing complex in New Orleans.
In November 1998, the institute
b e g a n  o f f e r i n g  I n d i v i d u a l
De velopment Accounts to re s i-
dents of the complex. In d i v i d u a l
De velopment Accounts, or IDAs,
a re targeted savings accounts that
can be used to purchase a home,
start up a business or pay for edu-
cational expenses. Using Tu l a n e -
Xavier Campus Affiliates Pro g r a m
funds ,  t he  L ev y -Ro s e n b l u m
Institute matches account-holder
savings on a two-to-one basis.

According to Lina Alfieri-Stern,
assistant director of the institute,
11 families are participating in the

p rogram, which is designed to
teach economic literacy while help-
ing disadvantaged individuals build
assets. “The idea is that wealth is
not just a function of income, it’s
also a function of building assets,”
explains Stern. “That’s something a
lot of our participants have not had
the skills to do. We meet monthly
and talk about things like cre d i t
reporting, creating a spending plan,
budgeting, banking and insurance.
People take all those things for
granted, but a lot of the people
we’re working with have never even
held bank accounts.” 

In the fall, Alfieri-Stern hopes
to start a similar IDA program for
h igh  s c hoo l  s t ude n t s  ta k i ng
Entrepreneurship Academy courses
at New Orleans high schools as
well. Cu r re n t l y, entre p re n e u r s h i p
courses, coordinated through the
institute, are being taught at three
p ub l i c  h i g h  s c ho o l s  i n  Ne w
Orleans. “It is a way to teach stu-

dents how to set and reach finan-
cial goa ls,” Alf ieri-Stern says.
“IDAs are a very flexible tool. The
students and their families will
open an IDA and then their fami-
l i e s’ will go to economic literacy
classes once a month.”

A l f i e r i - Stern is currently work-
ing with several New Orleans area
organizations to establish a New
Or le a ns  IDA Col la borat i ve ,
including the Young Leadership
Council, Hibernia Bank, New
Or lea ns  Job s  In i t i a t i ves  and
Neighborhood Housing Se rv i c e s .
Members of the collaborative will
be able to share re s o u rces to ru n
th e i r  i n d i v i du a l  p ro g r a m s .
Re s o u rces that have been secure d
for the coming year include MIS
IDA, a multiuser management
information system software, and a
V I S TA (Volunteer in Se rvice to
America) volunteer, who will man-
age the database and train collabo-
rative members in its use.

ACA D E M I E S O F

EN T R E P R E N E U R S H I P

E N T E R S E C O N D Y E A R

The Academies of Entrepreneur-
ship program just finished its

first year of planning and develop-
ment. The goal of the program is
to foster long-term economic self-
sufficiency among New Or l e a n s
publ ic high school students by
exposing these students to the
o p p o rtunities inherent in becom-
ing an entre p re n e u r. During the
past ye a r, the Levy-Ro s e n b l u m
Institute worked with high school
te achers at Clark,  Cohen and
Lawless high schools to develop a
p rogram in which entre p re n e u r-
ship students can create new busi-
nesses, jobs and wealth that ove r
time will permanently uplift their
communities.

In order to ensure the long-term
success of the program, the LRI has
forged partnerships with a number
of organizations, including a busi-
ness community advisory and deve l-
opment board, Me t ro Vision, Ju n i o r
Ac h i e vement, the UNO Te c h n o l o g y
C e n t e r, New Orleans Public Schools
and the Young Leadership Council.

Plans for the academy call for the
establishment of a city-wide business
incubator for students and their
families to develop business plans,
teaching assistants and guest speak-
ers, visits to local companies, a city-
wide business plan competition, and
a dedicated savings program. 

L E V Y- R O S E N B L U M  I N S T I T U T E

L e v y - Rosenblum director John El s t rott, left, with TA BA Community Se rvice Pro g ra m
participants Moushami Nirula and Bill Herzog.
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JO I N T H E FR E E M A N

E-M A I L L I S T

The fol lowing are  the
most recent additions to

the Freeman School’s alum-
ni e-mail list. To help keep
alumni up-to-date with the
Freeman School director of
external relations Rhonda
Earles sends out a periodic
e-mail digest to subscribers
w i th  e v e r y th ing  f ro m
details on Freeman School
e vents and accomplish-
ments the latest on Gre e n
Wa v e  s p o r t s .  
To subscribe to the list ,
s e n d  a n  e - m a i l  t o
r h o n d a . e a r l e s @ t u l a n e . e d u .
All e-mail addresses are
kept strictly confidential
and not shared with any
o t he r  o r ga n i z a t i o n  o r
department.

The Freeman School is
also proud to introduce a
n ew  perm anent  e-mai l
a d d ress program. Em a i l @
TulaneAlumni.net enables
you to retain a fixed e-mail
a d d ress as you change jobs or
Internet providers. This e-
mail address is one you can
be proud to give out for the
rest of your life. To sign up
for your free @Tu l a n e A l u m n i .
net e-mail address, visit the
Tulane Alumni Association
Web site, http://alumni.
t u l a n e . e d u / e m a i l f o r l i f e . h t m l .

Elizabeth Abraham
dabraha@entergy.com

*Pablo Acedo
pablo.acedo@gepex.ge.com

Pedro Afonso
pedro_afonso@merck.com

EddieAhmed
eddie@ms.com

Stephen Algero
sgalgero@msn.com

Ruben Alvarado
ralvarad@tte.codelco.cl

Sheldon Alver
sheldon.d.alver@monsanto.com

John Babcock
jbabcock@summitbank.com

*Peggy Babin
pbabin@mailhost.tcs.tulane.edu

Scott Barnes
scott_barnes@expwitness.com

*Kevin Barron
barrkev@wthmcare.usit.net

*GregoryBarsh
gregory_barsh@classic.msn.com

Walter Becker
becker@sibson.com

Robert Bell
demcan@aol.com

*Jerry Berggren
jerry.b@worldnet.att.net

Jeff Bergman
mjberg@gateway.net

Seth Berman
sberman@bustelsys.com

*Rafael Bermudo
rbermudo@medpr.jnj.com

David J. Berteau
berteaud@notes.saic.com

*Bradley Boggess
bboggess@yahoo.com

Jim Boginis
jboginis@aol.com

*Chris Boudreaux
c h r i s . b o u d re a u x @ n a t i o n s b a n k . c o m

Jack Bowers
rjbowers@aol.com

*William Boyer
hzve16a@prodigy.com

*Theodore Bradpiece
tgbradpiece@earthlink.net

William D. Branan
branan@isc.upenn.edu

Dwight Braud
dbraud@turner-industries.com

Guy P. Brierre
thebest@hiberniabank.com

Jill Brodkey
jbrodkey@hotmail.com

Jose Brown
jbrown@fcab.cl

*Shannon Burchett
sburchett@home.com

Stephanie Burns
srburns@dcss.com

*Rick Cabigas
rickcabigas@yahoo.com

Chris Calavitta
chrisc@classic-cable.com

Ron Callan Jr.
roncaljr@aol.com

Gary Cao
garycao@hotmail.com

Nelly L. Capdemont Romero
ca p d e m o n t @ w w w. o l m e c a . e d u . m x

Charlie Caplinger
pefeng@ix.netcom.com

Louis Caro
thecaros@ix.netcom.com

*Ken Carroll
kscarrol@ix.netcom.com

Tammy Carter
tcarter@orlandosentinel.com

*Emily Charles
ecf52999@yahoo.com

Yaoming Cheng
ymcheng@online.sh.cn

Nancy Claypool
nlc@stonepigman.com

*Greg Cole
gregcole@hotmail.com

Keith Conklin
krconklin@dainrauscher.com

Mike Cooper
mcooper@email.com

Charlene Cox
ccox73174@aol.com

*Scott Cristal
scristal@computerland.net

Rick Crozier
rcrozier@hiberniabank.com

John Cummins
jpcummins@worldnet.att.net

Elaine Dares
dares@mailhost.tcs.tulane.edu

*Tami Daughdrill
Tdaughdril@aol.com

Laura Deegan-McAdams
ldeegan@entergy.com

Lauren Defourneaux
d e f o u r n l @ b u l l d o g . g e ro g e t ow n . e d u

Lallande deGravelle
degravelle@aol.com

*Carl/Erin DiManno
edimanno@us.ibm.com

Jai Diwanji
jai.diwanji@herbertsmith.com

Craig Donahue
cwdonahue@rwd.com

Michael Donahue
m i c h a e l _ d o n a h u e @ a t k e a r n e y. c o m

Nimey Donald
nimey@aol.com

Meshonda Donaldson
mdonalds@uno.edu

William Donius
wdonius@aol.com

Susan Johnson Doyle
rtcsuzy@transact.org

*Gary Harrison Ducros
hducros@gwu.edu

G. Ellis Duncan
ellis@gwu.edu

Craig Durr
cdurr@statref.com

Nicole Elden
nicole.elden@ipaper.com

Dan Engel
dengel@iname.com

Mike Etheridge
metheridge@imaginemedia.com

*Julie Ezerski
jezerski@s1.com

James Fantinel
jfantine@communique.net

Mark Feinberg
partyfein@aol.com

Michael Feldman
mfeldma@hotmail.com

*Donna Fisher
dfisher@2bridge.com

*Gerald Fitz
Gerald.Fitz@haberkorn.com

Jennifer Fortier
j_fortier@yahoo.com

J. Ben Fox Jr.
jbfoxjr@fedex.com

*Aimee Adatto Freeman
afree@macconnect.com

*Paul Friedman
friedmanpj@aol.com

Beth Rosen Frilot
brilot@newman.k12.la.us

Juan Carlos Fuentealba
j u a n _ c a r l o s . f u e n t e a l b a @ c l . e y i . c o m

Christian Garin
garin@telcel.net.ve

*Robert Gelman
robert.s.gelman@abc.com

Viviana Gershanik
ave35@hotmail.com

Derek Glauser
d_glauser@hotmail.com

Garrett Goldberg
jkbdman@aol.com

Zhene Goldsmith
zhene@hotmail.com

Dean Gooden
mdgooden@bellsouth.net

Dawn Gough
cacole@email.msn.com

Tom Grady
tom_grady@scudder.com

*Daniel Green
daniel.green@mci2000.com

Steven H. Greenfeld
TUAlum84@aol.com

Prentiss Gregorie
pgregor@swbell.net

*Pris Hagebusch
phagebu@mailhost.tcs.tulane.edu

Eric Handte-deBoisblanc
ehandte@stei.com

Charles Hanemann
chanema96a@aol.com

*Katherine Hanemann
khanema@us.ibm.com

Zachary Hannah
zhannah@students.uwf.edu

*Henry Harteveldt
henry_harteveldt@yahoo.com

Emese Hasznos
emese.hasznos@corporate.ge.com

*George Henderson
gdh@bellsouth.net

*Michael "Casey" Herman
m i c h a e l . a . h e r m a n @ u s . pwc g l o b a l . c

om

*Ben Hewett
bmhewett@shellus.com

Karen Meister Hodson
campdirctr@aol.com

Leslie Holloway
h o l l ow a y @ m a i l h o s t . t c s . t u l a n e . e d u

*Jeff Holloway
jeff@cbmontgomery.com

Bennett Holtzman
bennettH@imgcorp.com

Nancy Hosman
nani@chevron.com

C. Ray Hotard
rhotard@concentric.net

Cynthia Howlett-Willis
cmhwillis@compuserve.com

*Ricardo Hubler
rehubler@yahoo.com

John Humphreys
hump@gateway.net

S. Anwer Hussain
procyon@wt.net

Howard Isaacs
big.h.boca@worldnet.att.net

Charles Jalenak
cjalenak@mem.net

*Carolyn Jarboe
cjarboe@entergy.com
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Patricia Jensen
pjjense@execpc.com

Alice Joe
aajoe@aol.com

Janelin V. Johnson
jjohnson@rtci.com

Michael Johnson
mrj@gateway.net

Jimmy Johnson
jimmydean2@aol.com

Yvette Jones
yjones@mailhost.tcs.tulane.edu

*S. Houston Jones II
houstonj@compuserve.com

Edward Julius
e d w a rd _ s _ j u l i u s @ e m a i l . m o b i l . c o m

Ozgur Karaosmanoglu
ozgur@gateway.net

Martin Karlstad
martin.karlstad@softnet.no

*Tim Kemmer
tkemmer@aol.com

Kusuo Kitano
canekita@d2.dion.ne.jp

James Klaver
klaver@erold.com

Rex Knofsky
rkpromo@emi.net

John Kocur
johnkocur@compuserve.com

Kelli Chiang Kolling
kykolling@equiva.com

*Craig Koopersmith
ksmith@sabretech.net

*Jenny Kottler
jkottler@aviosk.com

*Jacek Krawczak
j a c e k . k r a wc z a k @ p l . pwc g l o b a l . c om

Matthew Krebs
mkrebs@firstcommerce.com

Gina Borkenhagen Lanphear
g.lanphear@usa.lectra.com

John Lawson
jlawson1@vastar.com

Andrew Lawton
alawton@mailhost.tcs.tulane.edu

Harry League
harryleague@home.com

*Will Ledwith
wledwit@medus.jnj.com

Gerald Lema
lemag@iname.com

Mary Lynn Levering
marydiver@hotmail.com

Francisco X. Levya Rubio
francisco.x.levya.rubio@ac.com

Sherina C. Lewis
sherinac@aol.com

Louis "Skip" Lightner
llightner@esd.his.dhhs.gov

David B. Litchfield
dblitchfield@duke-energy.com

Thomas E. Littlejohn
tlittl1@entergy.com

Garett Longwell
gjlongwell@aol.com

Albert Lujan
alblujan@aol.com

*Eric Lynch
elynche@profiles.com

Bill Mack
wmack@dlj.com

Mike Magee
mike_s_magee@email.mobil.com

Ernie Mahlmann
emahlman@gs.verio.net

Kate Marstall
marstall@comm.net

Rolando H. Martinelli
romar@pananet.com

Julie McDonald
jmcdonald@ochsner.org

Kelly McKean
hamneggs@cwix.com

Kelley G. McLendon
lgmclendon@aol.com

*Kirstin Meinz
meinz_kirstin@advmar.com

Joe Melnick
melnick@butfel.com

Paul Messina
p a u l . v. m e s s i n a @ u s . a rt h u r a n d e r-

sen.com

Corey Metz
cmetz@attmail.com

Greg Stewart Miller
gregory_miller@mail.amsinc.com

John "Jay" Miller, Jr.
jmill2@entergy.com

John C. Miotke
jmiotkelaw@aol.com

*Jeffrey Moscot
jmoscot@soinvest.com

Robert Mouton
rwmout@aol.com

H. K. Nakdimen
nakdimen@bigfoot.com

*Rodney E. Nathan
renathan@lycosmail.com

Eduardo Nazal
enazal@bci.cl

Charmaine Ripoll Nettles
charmaine2@hotmail.com

Amy Trang Nguyen
anguyen@usccmail.bms.com

*Caroline O'Brien
dragnladee@yahoo.com

Kate O'Conner
koconnor@boston-partners.com

Stacy Ockman
sockman@entergy.com

Yoshinao Oka
yoshi-oka@msn.com

*Robert Owen
rtowen@webtv.net

Noel Christian Pace
ncp100@aol.com

Roberto A. Pando
rpando@yahoo.com

*Holland Perez
ahsjfp@aol.com

*Jairo Perez
ahsjfp@aol.com

*Mark Petzold
mark@nixdesign.com

*Doris Pichler
doris.pichler@aon.at

*Mark Pietri
mpietri@us.ibm.com

*Vinay Piparsania
vpiparsa@ford.com

Carolyn Pobeau
asapcpobeau@juno.com

*Steve S. Porter
sporter@ipa.net

Dan Prather
danielprather@webzone.net

*D. Mark Preston
mark.preston@suntrust.com

Steve Priskie
yutztu@aol.com

Tristan Propst
tpropst@compuserve.com

Asimah Qureshi
asimah_qureshi@ce.xerox.com

Kevin Rabin
ravencpa@aol.com

Saul Rachelson
saulrachelson@msn.com

Ray Rando
rrando@aol.com

*Jody Read
jread@ibm.net

Rick S. Rees
r.rees@haltermarine.com

Mindy Brown Rice
mindy_rice@haygroup.com

Stewart L. Richardson III
slrichardson@erols.com

Mara Rodriguez
rodriguezmara@hotmail.com

*Dan Rogers
d.rogers@nunet.neu.edu

James Rogers III
rogersjt@arlaw.com

David Ronn
dronn@bracepatt.com

Teresita Rubio
trubio@aeromexico.com.mx

Angela Runnels
angela.runnels@db.com

Heather Ryan
heather.ryan@hbo.com

Dan Ryan
modanryan@msn.com

William Sack
bill@petsec.com

Sandrine Santiago
ssantiag@stei.com

Tom Saquet
tom.saquet@connex.ro

Susan Schaefer
schaef500@aol.com

Marc Scheinrock
mschein@hotmail.com

Patricia Schinzing
pschinzing@fremontgroup.com

*Benton Schlater
bdschlater@yahoo.com

Scott Schlautman
schlaut@worldnet.att.net

Jon Schneider
jvschneider@hotmail.com

Mary Scotti
maryscotti@hotmail.com

Amy Walker Searcy
amysearcy@aol.com

Robert Sebastian
robert.sebastian@cpc-ltd.com

J. Michael Sellers
jmsellers@hotmail.com

Gila Shapiro
gilly66235@aol.com

Arun K. Sharma
a ru n _ k _ s h a r m a @ e m a i l . m o b i l . c o m

Matthew T. Sims
leroy5010@aol.com

Christina Skwira
skwira@ibm.net

*Ted Slap
ted_slap@yahoo.com
Joanne Slutsky
slutsky@uiuc.edu
George Smith
geosmith@bellsouth.net
Katie Keeley Snell
dksnell@email.msn.com
Seth Sonit
sonits@hotmail.com
Mary Steadman
mary.steadman@marriott.com
John Stenson
jds404@ibm.net
Michael Stewart
jmstew@intrnet.net
Robb L. Sundmaker

rlsundmaker@bdo.com
Marian Tang
mtang@internetmci.com
Kim Thompson
kim@jrco.com
Kerry Tirman
krtirman@aol.com
Karla Torres
karladtorres@hotmail.com
John Tsai
john.s.tsai@mcdermott.com
Thomas Turner
tturner@turner-industries.com
Carolyn Rowlands Vegas
cjvegas@aol.com
Filip Verfaillie
fverfaillie@dttus.com
Mark Wales
mglwales@aol.com
Warren Walhaug
wwwalhaug@shellus.com
Dennis Wang
wanghao2@yahoo.com
Matt Warburton
mwarburt@ebay.com
*Yvette Warren
yvettie@msn.com
Ellen Wasserstrom
ewasserstrom@alston.com
Reginald Webb
creed107@aol.com
Michael White
mwhite@miami.edu
*Wayne Williams
w a y n e . w i l l i a m s @ u s . pwc g l o b a l . c o m
Larry Willick
willick@aol.com
*Jim Wilson
wilsonj@jwamalls.com
*Jeff Winchester
gwinchester@webzone.com
Robert Wolf
bcwolf@together.net
*Brenna Woods
bre_woods@hotmail.com
Gregory Woolverton
gwoolverton@racomit.com
Eric Wyatt
dewdew77@yahoo.com
Benli Xu
benli@usa.net
Bei Yu
caopingb@online.sh.cn
Spencer Yu
spenceryu@sequel.com.tw

Darren Zemnick
dzemnick@aol.com

* Ad d ress changed since previous listing.
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SE AG O TO S E RV E A S

TA BA P R E S I D E N T

Michael M. Seago (MBA ’89)
was installed as 1999–00

president of the Tulane Association
of Business Alumni at the organi-
z a t i o n’s  a nn ua l  m e e t i ng  i n
Fe b ru a ry. Seago is president of
Se a g o  In v e s t m e n t s  i n  N e w
Orleans. Also installed at the meet-
ing we re Louis M. Freeman Jr.
(BSM ’86), vice president, secre-
t a ry / t re a s u rer; Andre J. Ro b e r t
(MBA ’82), Forum chair; and Paul
L a Rosa (MBA ’96), Fo rum spon-
sor chair. TABA committee chairs
include Matthew Sims (MBA ’90),
c a reer development and place-
ment; LaRosa, community service;
and Michael A. (Casey) He r m a n
(BSM ’86), events. 

TA B A

TABA officers and board members who attended this year’s annual meeting included, from left to right, Robert Mouton, Luis Zervignon,
Omer Davis, P. C. Cary, Mike Seago, Peggy Babin, Bengt Jarlsjo, Deanne Raymond, Andre Robert and Mike DePaul.
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1940s
George I. Wagenheim (BBA ’44) is
a sales consultant with Pre m i e r
Beverage Co. in Pensacola, Fla.

Frank P. Ci c e re l l o (BBA ’49) has
retired and is living in Lee, N.H.

1950s
James M. Ca i n (BBA ’55, MBA
’ 59)  r e c e i ve d  the  Der mot  S.

McGlinchey Lifetime Achievement
Award at Tulane University’s 1998
Alumni Aw a rds ceremony and
b runch. Cain is the former vice
chairman of Entergy Corp.

Julian S. Hillary (BBA ’59), presi-
dent of World Ship Supply, recent-
ly opened a new office in Mo b i l e ,
Ala. The company also has offices
in Corpus Christi, Houston and
New Orleans.

1960s
Ba rton W. B. Ja h n c k e (BBA ’61)
and Ma rcia Wade Huggins we re
married in September 1998 in
Houston. Jahncke is a partner with
McCormick Jahncke Group in
New Orleans.

Je r ry Gre e n b a u m (BBA ’62) was
ranked fifth in the nation in a
recent ranking of senior amateurs
by Golf Digest. The Georgia Go l f
Association also named him Senior
Golfer of the Ye a r. Greenbaum, a
member of the Business School
C o u n c i l ,  i s  p r e s i d e n t  o f
CentraArchy in Atlanta.

Louis Fre e m a n (’63) reigned as Re x
1999, king of Carnival in New
Orleans. The selection of Freeman, a
p r i vate inve s t o r, marked the first time
in history that three generations fro m
the same family have served as king
of Carnival. Fre e m a n’s grandfather,
A. B. Freeman, reigned as Rex in
1932, and his father, Richard W.
Freeman, reigned in 1959.

C L A S S  N O T E S

James M. Cain

Jerry Greenbaum

Louis Freeman
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Channing Ha yd e n (BBA ’67)  
has written a new “c y b e r b o o k , ”
Magdalenes.

Ray F. Heyd (A&S ’65, MBA ’67)
is president of Life’s De c i s i o n s
Institute in Potomac, Md.

How a rd Sa f e r (MBA ’68) has for the
t h i rd  c on se c u t iv e  y e a r  b e e n  
re c o g n i zed by Wo rt h magazine as one
o f 1998’s “Top 300  Fi n a n c i a l
Advisors.” Safer is president and

CEO of Br a d f o rd Trust Co., located
in Nashville, Tenn., which offers
clients trust and estate serv i c e s .

1970s
Kevin H. Ka n e (MBA ’77) was
named vice president and senior
c o m m e rcial loan officer at Su m m i t
Bank. Kane resides in Wo rc e s t e r,
Mass.

R i c h a rd Brow n (MBA ’78) was
recently appointed market manager

for RFID-based access control and
asset management solutions a t
AXCESS Inc. in Dallas.

Daniel Morel (MBA ’78) has been
n a me d  C E O  o f  E u r o  R S C G
Wo r l d w i d e’s global marketing ser-
vices network. Eu ro RSCG is an
international company with 55
m a rketing ser vices agencies in 
32 countries.

L a r r y  Mu r r a y (B SM ’79) has
become of-counsel resident in the
Baton Rouge office of McGlinchey
S t a f f o r d .  Mu r r a y,  f o r m e r l y
L o u is ia n a  Co m m is s i o n e r  o f
Financial Institutions, will serve as a
member of the firm’s financial insti-
tutions and consumer credit law
group.

1980s
Bill Do d e n h o f f (MBA ’80) serve d
as centennial chairman for the
Delta Kappa Epsilon fraternity’s
Tau Lambda chapter at Tulane.
Wi l l i a m  D o n i u s ( B SM  ’ 81 )  
was recently elected president and

CEO of Pulaski Bank in St. Louis.
Donius is also chairman of Pu l a s k i
Financial Corp. and a director of
t h e  t r a d e  g r o u p  A m e r i c a ’ s
Community Bankers.
Hueston Fortner (BSM ’81) found-
e d  Or ang e Re c o rd s  in  1997 .  
The company released its first sin-

g le, “Shiny  Bright Je t ” by  the
Hueston Fortner Building, in 1998.
The label is currently accepting sub-
missions.

John Kocur Jr. (MBA ’81) was
recently named manager of com-
p resso r e ngine ering at De m a g
De l a val Tu r b o m a c h i n e ry. Ko c u r
resides in Doylestown, Pa. 

Susan E.  Schaefer (MBA ’81)
re c e i ved her CPA and is now studying
to become a hospi tal  chaplain.
Schaefer currently resides in Chicago.

Matthew M. Un g a ri n o (BSM ’81)
and his wife, Julie, announce the
b i rth of their third child in Oc t o b e r
1981. Ungarino is a partner with
Ungarino & Ec k e rt in Metairie, La.
The law firm re p resents insurance
companies and corporations.

Marc Alexander (BSM ’82) is presi-
d e n t  a nd  CE O o f  Te l s e r v  o f
Po rtland. Te l s e rv provides comput-
e r - voice integration software and
acts as a service bureau to a wide
range of companies.

R i c h a rd  E n f i e l d ( B S M  ’ 83 )
announces the birth of his second
daughter, Rachael, in April 1998.

Michael S. He l l e r (BSM ’84) has
joined Ed w a rds & Angell in Pa l m
Beach, Fla., working with the firm’s
venture capital emerging companies
group.

Ti Ma rt i n (MBA ’84) opened a
new retail food business in the sum-
mer of 1999. Foodies Kitchen in
Metairie, La., features gourmet
takeout as well as a bakery, wines
and a coffee bar.

William Donius
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SU G G S A D D R E S S E S AS I A N G R A D UAT E S

C a r roll W. Suggs, chairman, president and CEO of Pe t ro l e u m
Helicopters Inc. in Lafayette, La., addressed graduates of the

Freeman School at the December convocation cere m o n y, held in
Rogers Chapel on Dec. 19, 1998. “The key to our success in building
an organization that can compete effectively is our people,” Suggs told
the class. “We must clearly articulate and communicate our values, our
vision and our strategy, and involve and align our people with them.
Each employee must understand his or her respective role and responsi-
bilities. In this new game, our people must think and act like owners.
As leaders, we must create an environment and provide the incentives
for them to do so. We must invest in our people, and our people must
invest in themselves.

Carroll Suggs

26260 Freeman 99  7/12/00  2:45 PM  Page 28



Agnes M. Rosich (BSM ’84) is vice
p resident of the Almay pro d u c t s
division of Revlon in New Yo rk .
Rosich and her husband, Je f f re y
Landau, have two children, Eleana,
4, and Danielle, 2.

Ma ryttee De l g a d o (BSM ’85)
recently started her own gift shop
and florist business, Custom Gi f t s
& Baskets, in Silver Springs, Fla.

Jonathan Marshall (BSM ’85, L ’??)
is  general counsel for Sh o o t i n g
Ga l l e ry Productions in New Yo rk .
The company produced the film
Sling Blade.

David L. Ronn (MBA ’85) became
a partner with the  law f irm of
Bracewell & Patterson in Houston.
Ronn practices in the corporate/
securities section and has been with
the firm since 1990. In July 1998,
David and his wife, Amy, celebrated
their 10th wedding annive r s a ry.
The couple has a 3-year-old daugh-
ter, Gabrielle.

Denise F. Wa r re n (BSM ’85) has
been promoted to vice president of
a d ve rtising sales at The New Yo rk
Times Corp. Wa r ren joined the com-
pany in 1988 as a financial analyst.

Sa l vador Ac o s t a (MBA ’86) was
named general manager of SMART
Mo du l ar  Te ch no lo g i es  In c . ’s
Aguada, Pu e rto Rico, manufactur-
ing facility. SMART is a leading
m a n u f a c t u rer of products used in
the computer, networking and
telecommunications industries.
Louis Freeman Jr. (BSM ’86) is a
n ew member of the Pre s i d e n t’s
Counci l at  Tu lane Un i ve r s i t y.
Freeman also serves as vice pre s i-
dent of the Tulane Association of

Business Alumni.

David Go o d m a n (BSM ’86) was
appointed to the board of tru s t e e s
of the National Kidney Foundation
of New Yo rk / New Je r s e y. Go o d -
man is a partner with Lawrence 
B .  G o o d m a n  &  C o .  i n  Fa i r  
Lawn, N.J.

Gerald Lema (MBA ’86) is general
manager of Abbott Labs in Ab b o t t
Park, Ill.
Jack Ma r s a l (E ’80, MBA ’86) is
manager of the marketing depart-
ment at Lotus Development Corp.,
in Cu p e rtino, Calif. Since joining
Lotus in 1986, Marsal has overseen

a 10-fold increase in customers for
the company’s electronic mail prod-
uct. Marsal lives in Menlo Pa rk ,
Calif., with his wife, Susan, and two
children.

John C. Miotke (BSM ’86) recently
opened his own law practice in
Tampa, Fla., dedicated to immigra-
tion and nationality law. He com-
pleted his MBA in Spain and his
law degree in the United States.

Theodore G. Bradpiece (BSM ’87)
was elected president of the TEP Foundation Inc. and serves as third vice consul for the Tau Epsilon Phi

HO M E, H O M E O N T H E WE B

It all started with a flaming crepe suzette. In 1987, Tim Williamson
(BSM ’87) landed a highly competitive job with Dre xel Bu r n h a m

Lambert—an “MBA of Wall Street” he calls it. Williamson did every-
thing he needed to win the job, but the icing on the cake, Williamson

says, was surprising his Dre xe l
Burnham Lambert recruiters with a
flaming crepe suzette, sent with his
compliments to their table as they
dined at Antoine’s. That little bit of
l a g n i a p p e  m a y  h a v e  g i v e n
Williamson just the edge he needed
to stand out in a crowded field of
applicants.

To d a y, Williamson is still serv i n g
lagniappe, only now it’s thro u g h
cyberspace. Williamson is general
manager of Cox In t e r a c t i ve Me d i a’s

World Wide Web site In s i d e New Orleans.com. The high-profile site,
launched in November 1998, is one of a growing number of “city sites,”
Web sites that offer local content—from news and weather to movie listings
and local shopping—as well as links that lead to the rest of the We b. Vi s i t o r s
to In s i d e New Orleans.com can take advantage of the range of Internet appli-
cations in an environment geared to the interests of local residents. Vi s i t o r s
can also access Fre e m a n’s own Bu rk e n ro a d Re p o rt s at the site.

“ On a national basis, our competition is the portal companies—
Yahoo, Excite, America Online,” says Williamson, whose re s p o n s i b i l i t i e s
include overseeing content, sales and marketing. “Our goal is to be the
p re f e r red Internet destination, the place where people in New Or l e a n s
s t a rt their Internet experience. Our goal is to provide all the functions that
the Internet offers—chat, search, e-mail and so forth—and wrap it with
local content.”

Williamson, a native of New Orleans, was picked by Cox to start up
the New Orleans site after his success launching a city site in Pi t t s b u r g h .
Content-based Web sites we re just the latest achievements in Wi l l i a m s o n’s
c a reer in new media. “After Bear Stearns, I built three multimedia busi-
nesses and I taught companies how to pioneer new media,” Wi l l i a m s o n
explains. “I had built distribution outlets and that’s what Web sites are
looking for to grow their online business and brand.”

Williamson says he hopes the site will grow into not just a rest stop
on the information superhighway but an important tool for people to
manage their lives. “If you’re married, you can buy a house, buy a car or
find the best place to take your kids to eat. We’re building something
for people to use every day.”

Tim Williamson
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Fr a t e r n i t y. Bradpiece i s senior m u t u a l  f u n d  ad m i n i s t r at o r  

w i t h  In ve s t m e n t  C o m p a n y
Administration Corp. and a re g i s-
t e re d re p re s e n t a t i ve  for Qu e s t
Capital Strategies Inc.

S. John Castellano (MBA ’87) was
promoted to senior vice president in
charge o f e nerg y-mari t ime a t
Hibernia Bank in New Or l e a n s .
Castellano is now the underwriting
manager serving energy, energy ser-
vice, maritime and chemical indus-
try customers.

Angie Ha rker Cotton (MBA ’87)

and her husband, Mike, announce
the birth of their second son, Joseph
Michael, in May 1998. He joins his
brother Taylor in their Minneapolis
home. Cotton is a senior buyer for
Da y t o n - Hudson De p a rt m e n t
Stores.
M. John Me ye r (BSM ’87) was
na me d partner  a t  KLNB In c .
C o m m e r c i a l  R e a l  E s t a t e  i n
C a l ve rton, Md. KLMB specialize s
in commercial brokerage in the
Ba l t i m o re / Wa s h i n g t o n / No rt h e r n
Virginia region.

Flemming Fre d e ri k s e n (MBA ’88)
and his wife, Louisa (MBA ’88),
announce the  bi r th  of  Ph i l l i p

Moeller in January 1999.

Daniel Gre e n (BSM ’88) re c e n t l y
s t a r t ed  V it a mi n Cha nnel ,  an
Internet-based company that sells
nutritional supplements online.

John Ha s t i n g s (MBA ’88) was
h i red as vice president of inve s t o r
relations and corporate communi-
cations for Halter Marine Gro u p.
He is responsible for the company’s
i n vestor communications and all
public relations and advertising pro-
grams. Halter Marine is a leading
p rovider of vessels, rigs and engi-
neering products for the offshore
energy industry.

Francis J. Lobrano (BSM ’88) and
his wife, Joy Cossich Lobrano (N
’83), have opened a new law firm in
New Orleans, Lobrano & Lobrano
L LC, Attorneys at Law. The firm
practices in the areas of tax, business
and estate planning. Both re c e i ved an
LLM in Taxation from New Yo rk
Un i versity Law School in May 1993.

John Ragan (MBA ’88) assumed
the role of vice president-asset man-
agement with Southern Company
Energy in October 1998. Ragan is
responsible for trading associated
with Southern Company nonre g u-
lated No rth American electricity
generating and natural gas assets.
Ragan also announces the birth of a
d a u g h t e r,  Ka thr yn  C la ir e ,  in
February 1998,

Peter Rothman (BSM ’88) was pro-
moted to assistant director of cor-
porate information systems at Vo l t
In for m at i on  Sys t e ms  Inc.  i n
Westbury, N.Y.

Rodolfo J. Agui lar (MBA ’89)

S. John Castellano
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DI X O N D E L I V E R S C H A R G E TO

AS I A EX E C U T I V E M BAS

In his address to graduates of the Freeman School’s Asia Exe c u t i ve
MBA Program, David F. Dixon recalled a paper he had written for a

business English course as an undergraduate in 1939. The topic of the
p a p e r, classical music,
was one that the 16-
year-old freshman knew
a bs o l u t e l y  n o t h i n g
a b o u t ,  a n d  o n e  h e
remained ignorant of
until the night before
the paper was due. 

Di xon, chairman and
CEO of Dixon & Dixon
of Royal,  one of  the
c i t y’s top antique firms,
called on a fraternity
brother for help. Dixon’s
fr iend info rmed him
that the greatest com-
pose r was Be e t h ove n
and his greatest work
was his Fifth Symphony.

There was only one problem. “I though that he said Beethoven’s fish
symphony,” Dixon recalled.

The re s o u rceful Di xon proceeded to write a paper that picture d
Be e t h oven meditating along the Danube Rive r, gaining inspiration
from little fish that jumped among the rocks. When Dixon learned of
his error, he was horrified and spent a week dreading his one-on-one
meeting with his professor to discuss the paper.

“I arrived at Dr. Marcoux’s office with much trepidation,” Dixon
said. “His first words were, ‘Mr. Dixon, I had no idea that you had such
a vivid imagination. This is a great piece of satirical writing.’
W h e reupon, he took a red pencil and marked a great big ‘A’ on my
paper. It was at least 10 years later before I described this experience to
anyone.”

While Di xon claimed not to have improved much with age, he offere d
that the one thing he had learned was the importance of rigid honesty and
ethical behavior in the conduct of business affairs and relations with the
public. And how does one achieve those lofty goals? “With love,” Di xo n
said. “Love yo u r s e l f, and love eve ryone else, all the time. If you do, it is
eternally impossible to cheat in business and in life.”

David Dixon
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a c q u i red Pyburn & Odom Inc. in
April 1998. Aguilar is chairman,
p resident and CEO of the Ba t o n
Rouge-based consulting engineer-
ing firm.

Steven Ambort (MBA ’89) and his
wife, Allison, announce the birth of
their first child, Adelaide Si m o n e ,
in October 1998. Ambort is  a
senior manager with Deloitte &
Touche in Chicago.

Eugene Green (MBA ’89) is head of
the office of economic development
for the City of New Orleans. Green
also owns Nationwide Real Estate
C o r p., a pro p e rty management
company.

Kenneth Si l ve r s t e i n (A&S ’82,
MBA ’89), along with his wife and
son, has moved to Charleston, W.V.
to cover state government for the
Huntington Herald-Dispatch.

Ted Sl a p (BSM ’89) is accounting
m a n a g e r  f o r  D i c k  C l a r k
Productions Inc. in Burbank, Calif.

1990
Rick Crozier (BSM ’90) was recent-
ly promoted to vice president of
m o r tgage  lending at Hi b e r n i a
National Bank. He and his wife live
in New Orleans with their two chil-
dren, Quint and Julianna.

Craig M. Durr (BSM ’90) is direc-
tor of membership for the National
Museum of Wildlife Art in Jackson
Hole, Wyo.

Terrance F. He n d e r s o n (MBA ’90)
and Stephanie R. Carson we re mar-
ried in April in Alpine, Te x a s .
He nde rso n  i s  a n  at to rn ey  in
Ho u s t o n .

A n d rew V. He s s (MBA ’90), his
w i f e ,  El i z abeth ,  and  hi s  son ,
J e r e m ia h ,  ha ve  r e l oc a t e d  t o
Groningen, Netherlands, where he is
managing a large consulting engage-
ment for Pr i c e Waterhouse Coopers.

Kristin L. Ph e l p s (BSM ’90) and
John Murray  we re  marr ied in
October 1998 in Houston. Phelps is
a partner with the accounting firm of
Johnson Baur Carrillo LLP.

Vinay Pi p a r s a n i a (MBA ’90) was
p romoted to general manager in
charge of customer service for Fo rd
India Ltd., Fo rd Motor Co.’s ve n t u re
in In d i a .
Matthew T. Si m s (MBA ’90) has
been appointed vice president of
c o m m e rcial lending at Liberty Ba n k .
Sims also manages Libert y’s mort-
gage origination business.

Britta M. Slinger (BSM ’90) and her
husband, Mike, announce the birth of
their first child, Ryan Michael, in

September 1998. Slinger is director of
re s e a rch with United Pa r a m o u n t
Ne t w o rk in Los Angeles.

John D. Yo u n g (BSM ’90) earned
his MBA from Cornell in May 1998 and joined Koch Industries in Houston as senior association–risk

CA R E E R D E V E L O P M E N T

Build it and they will come. At least that’s the philosophy that deve l o p e r
Brian Gibbs (BSM ’95) brought to the Orphanage Ap a rtments, a turn-

o f - t h e - c e n t u ry orphanage on Magazine St reet in New Orleans that Gi b b s
c o n ve rted to luxury
a p a rtments. The $3
million project, com-
pleted in 1998, was a
major success and cat-
apulted the  yo u n g
d e ve loper into two
additional historic
re n ovation pro j e c t s ,
b o t h  c o n v e rt i n g
Ce n t ra l  Bu s i n e s s
District buildings into
l u x u r y,  l of t -s t y le
a p a rtments. 

Gibbs has con-
s t ruction and deve l o p-
ment in his blood. Hi s
f a t h e r,  L a w re n c e
Gibbs, owns and oper-

ates the construction company that bears his name. After graduation, Gi b b s
took a job in New Yo rk with a major construction firm to gain experience.
That experience galva n i zed Gi b b s’ desire to go into business for himself. In
September 1996, Gibbs founded the Brian Gibbs Companies, which includes
an independent construction company as well as his re d e velopment business.

While the historic re d e velopment work is his passion, Gibbs says he’s not
counting on re d e velopment projects to fuel his companies. “De velopment is a
crazy business,” Gibbs says. “It’s usually boom or doom. Rather than just his-
toric rehabs, we’d like to concentrate a little more on industrial development for
c redit tenants.”

With the success of his redevelopment work establishing his name in
the local development and real estate communities, Gibbs hopes to
build his businesses to the point where they can operate independent of
their founder. “I would like to be more like the manager of a baseball
team, says Gibbs, a former star pitcher for Tulane. “I can’t pitch as well
as the pitcher, I can’t hit as well as my hitters, I can’t catch and I can’t
field, but I can get the people who do on the field. There’s a lot more
people with a lot more talent out there. I’m very quick to admit that. I
just try to surround myself with the best people I can get.”
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m a n a g e m e n t

1 9 9 1
St e ve Be h a r (MBA ’91) has move d
to New Yo rk and is now working for
the Wall St reet firm of Mi l b a n k ,
Tweed, Hadley & Mc C l oy.

Eric C. Brow n (MBA ’91) began a
p a rt-time DBA program with Nova
Southeastern Un i versity in Ja n u a ry.

Regina Be n j a m i n (MBA ‘91) was
f e a t u red in a USA To d a y a rt i c l e ,
“ Mixing Medicine with MBAs.”
She was highlighted as one of the
n ew wave of doctors who are going
back to school to become better
business managers of their practices.

Erik S. Ka m p e (BSM ’91) re c e n t l y
accepted the position of interna-
tional product manager for Fi r s t
Call Corp. in Boston.

Mike Ro o n e y (MBA ’91) is divi-
sions manager for operations with
Federal Ex p ress in Hong Ko n g .

Ca rolyn St o l z (MBA ’91) pre s e n t e d
a financial planning session for
d i vo rcees, widows and those who
h a ve never married as part of the
Ti m e s - Pi c a y u n e’s Money Wa t c h
L i ve  financia l seminar in New
Orleans in Ma rch. Stolz is a re t i re-
ment and estate planning specialist
with American Ex p ress Fi n a n c i a l
Advisors Inc. and a board member
of the International Association of
Financial Pl a n n i n g .

1 9 9 2
Kevin Ba r ro n (BSM ’92) was
recently inducted as an associate in
the American College of He a l t h c a re
Exe c u t i ves. Ba r ron, director of man-
aged healthcare at West Te n n e s s e e
He a l t h c a re in Jackson, Tenn., is cur-
rently pursuing an MBA at the
Un i versity of Te n n e s s e e .

Rene Fe rn a n d e z (MBA ’92) and his
wife, Mariana, announce the birt h
of a son, Sa n t i a g o. Fe r n a n d ez was
elected partner at McKinsey & Co.
in July 1998.

John A. Ma rzullo (MBA/JD ’92)
h a s  j o i n e d  t h e  l a w  f i r m  o f
Mc G linchey  St a f f o rd in Ne w
Orleans. Ma rz u l l o’s practice concen-
trates in the areas of banking and
consumer financial services law.

Melinda S. Re i b e l (BSM ’92) is
pursuing an MBA at Fo rd h a m
Un i ve r s i t y. Reibel is a compliance
associate with Zweig Companies in
New Yo rk .

1 9 9 3
L o ri Be n d e r (MBA ’93) and Ro b e rt
Freitag (MBA ’93) announce the
b i rth of a daughter, Caroline Em i l y, 

in August 1998. The family re s i d e s
in Ottawa, Canada.

Jack C. Benjamin Jr. (MBA ’93) has
joined the law firm of Ta g g a rt ,
Mo rton, Ogden, St a u b, Ro u g e l o t ,
Br o c a to  & O ’ B r i e n  L L C  i n  
New Or l e a n s .

D. Reed Ec k h a rd t (MBA ’93) was
named managing editor of the
Wyoming Tr i b u n e - Ea g l e. Ec k h a rd t
was previously managing editor of
The Ne w s - St a r in Mo n roe, La., and
opinion page editor and editorial
writer of the Daily Town Talk o f
Alexandria, La.

William R. Ma c k (MBA ’93) and
Lesley C. Sa n t e r re we re married in
December 1998 in New Yo rk. Ma c k
is a financial analyst for Do n a l d s o n ,
Lufkin and Je n rette in New Yo rk .

Eric Ma r g l o u s (BSM ’93) has been
named general manager of the
Ga t eway Grizzlies, a new Fro n t i e r
League baseball team in the Me t ro
East area of Illinois. Marglous had
p reviously been director of corpo-
rate ticket sales for the Sp o k a n e ,
Wash.,  Indians of  the Class A
No rt h west League.

Noel  Pa c e (BSM ’93) le ft  hi s  
m i l i t a ry post in Ko rea in June 1999
to begin a  two-year Master of
He a l t h c a re Administration pro g r a m
at Baylor Un i ve r s i t y.

A ri P. Pi i ro i n e n (MBA ’93) is a
senior consultant with KPMG
Consulting in Helsinki, Fi n l a n d .

1 9 9 4
Stephanie Ma rie Fre e m a n ( B S M
’94) and Charles Tyner we re mar-

ried in December 1998 in New
Orleans. Freeman is an assistant vice 
p resident at Hibernia Bank. The
couple resides in River Ridge.

Pauline Lee Jo n e s (BSM ’94) and
John Thomas Goodgame III we re
married in September 1997 in
Houston. Jones is a health care
consultant for Ernst and Yo u n g
L L P.

Jaime Levit (BSM ’94) re c e n t l y
j o i n e d  E M I  Mu s i c  S p e c i a l
Ma rkets in Los Angeles doing
sales. Levit was previously senior
a c c o u n t  m a n a g e r  a t  Tr a c k
En t e rtainment in New Yo rk .

Lyn Jackson Lobman (MBA ’94)
is president of Lynley Designs in
Metairie, La.

Thomas G. Powe l l (MBA ’94) is
senior tax accountant with It o c h u
International Inc. in New Yo rk .

Jul ie  A .  R ingo l d (BSM ’94 )
earned an MBA in May 1998
f rom Washington Un i versity in St .
Louis. Ringold currently serves as
an associate in re venue pro g r a m s
with Continental Airlines.

Joanne M. Sl u t s k y (MBA ’94)
announces the  birth of a  son,
Ma t t h ew Valente, in De c e m b e r
1997. Slutsky is currently a lectur-
er/communications specialist in
the De p a rtment of Ac c o u n t a n c y
at the Un i versity of Illinois in
C h a m p a i g n .

1 9 9 5
Susan R. Bourgoy n e (MBA ’95)
and Alfred C. Ba r rera we re mar-
ried in October 1998 in New

32 F R E E M A N / S U M M E R  1 9 9 9

26260 Freeman 99  7/12/00  2:45 PM  Page 32



Orleans. Bourgoyne is a senior
accountant at Tulane Un i ve r s i t y
Schoo l  o f Publ ic  Heal th and
Tropical Me d i c i n e .

Jai Di w a n j i (BSM ’95) moved to
England in 1995 to pursue a law
d e g ree at Downing College in
Cambridge. Diwanji is curre n t l y
e m p l oye d as  a  so l ic i tor  w ith
H e r b e r t  Sm i t h  i n  L o n d o n .
He r b e rt Smith is an international
law firm with offices in London,
Bangkok, Brussels, Hong Ko n g ,
Paris and Si n g a p o re .

Bengt Ja r l s j o (MBA ’95) and his
wife, Suzanne, announce the birt h
o f  a  s o n ,  M i c h a e l  A r n e ,  i n
Fe b ru a ry 1998. Jarlsjo is manager,
d e velopment and new pro d u c t s ,
wi th En te rgy  Corp. ’s  Gl o b a l
P l a n n i n g  a n d  C o r p o r a t e
De velopment division.

Ca roline Po b e a u (MBA ’95) is a
m a rketing manager at RECAERO
in Arlington, Te x a s .

Ma rk Pre s t o n (A&S ’95, MBA
’95) is a corporate banking officer
at Su n Trust Bank in At l a n t a .

1 9 9 6
Stacy Bl i s s (BSM ’96) and Ry a n
Nassaney we re married in Au g u s t
1 9 9 8 .  B l i s s  i s  e m p l oy e d  a t
Amer ican  Powe r Convers ion  
in Chicago.

Su p riya Jo l l y (E ’93, MBA ’96)
and Bobby Jindal we re married in
October 1997. Jolly is employed by
Albemarle Corp., where she does
m a rketing and strategic planning.
The couple resides in Baton Rouge.

Michael Wi l l i s (MBA ’96) and his
wife, Yonshin, announce the birt h
o f  a  s o n ,  Au s t i n  Jun h o ,  i n
December 1998. Austin is the
c o uple’s second child.

1997
Mike Ba k e we l l (MBA ’97) was
appointed vice president, utility
tr an si tion ,  a t E nterg y Corp.
Bakewell previously served as direc-
t o r, western region plants, in the
company’s fossil division.

James Bre m n e r (MBA ’97) was
recently promoted to director of
financial operations for Ha l t e r
Marine Group Inc.

Ga ry Ca o (MBA ’97) joined MBNA
America Bank in Wilmington, De l . ,
in November 1998.

Katie Keeley (BSM ’97) and Derek
Snell we re married in Se p t e m b e r
1998. Keeley is a first lieutenant in
the Army’s Tr a n s p o rtation Corps.
The couple resides in New p o rt
News, Va.

Craig Ke l l y (MBA ’97) is  co-
founder and sales and mark e t i n g
manager of Re l i a Gene Te c h n o l o g i e s .
Re l i a Gene is a forensic technology
s e rvice firm located in New Or l e a n s .

SE A S O N F I T F O R A KI N G

Business school seniors know the drill well: Submit the resume, sign
up for an interview and, if you are lucky, visit the headquarters for a

round of meetings. This cycle plays itself out repeatedly during the job
search in that last year, but for one Tulane senior the job hunt is little
different. Not many job candidates have to run a 40-yard dash for the
interested firm.

Shaun King (BSM ’99), the two-time Conference USA Pl a yer of the
Year who quarterbacked Tulane to an undefeated season in 1998, graduat-
ed from the Freeman School in Ma y. Despite a bachelor’s degree with a
concentration in marketing, King’s performance at Tulane this season and
in the Senior Bowl in Ja n u a ry made it likely that he would be working in
cleats and a helmet—rather than suit and tie—after graduation. On Ap r i l
17, that possibility became a re a l i t y. King was drafted in the second
round—the 50th pick ove r a l l — by the Tampa Bay Buccaneers, the team
the St. Petersburg, Fla., native had grown up idolizing. Ac c o rding to King,
the difference between his job search and that of his classmates is not as
g reat as it appears. “It’s a matter of certainty—I knew I would get drafted,
though I don’t know exactly where,” says King. “In my case, there is a
league minimum salary, but for other people, you can get straight A’s in
school and there’s still a high level of uncertainty whether you will get a
good job. ”

King sees his business degree as a natural extension of his job on the
g r i d i ron. Wo rking in teams and demonstrating leadership are just two of the
traits that spell success both on the playing field and in the business world.
K i n g’s favorite class? Individual money management, which could come in
handy for King. In Ju l y, he signed a four-year contract with the Bucs wort h
m o re than $2 million. —T. Laine Thomas (MBA ’00)
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St e ven M. Ro b e rt o (MBA ’97)
became the managing director of St e .
Chapelle Wi n e ry in Caldwell, Id a h o ,
in August 1998. Ro b e rto had pre v i-
ously been a winemaker for Ro b e rt
Mondavi in the Napa Va l l e y.

Ro b e rt J. Ve s c ov i (MBA ’97) re c e n t l y
m oved to the Ba l t i m o re area to take
on a senior consulting position with
Clifton Gunderson LLC .

1998
Jamie De n t (MBA ’98) is a YK2
s p e c i a l - p rojects coordinator for
Halter Maine Group Inc.

Steven Ehmann (MBA ’98) accept-
ed a position with AlliedSignal in
Mo r r i s t own, N.J., as leader for the
Year 2000 manufacturing re m e d i a-
tion program for its specialty chem-

icals business.

Tom Grady (MBA ’98) is manager
of  HR communic at ions  w ith
Scudder Kemper In vestments in
New York.

Paul Kellum (MBA ’98) has joined
Ha r g rove & Associates in Mo b i l e ,
Ala., as vice president and principal
engineer.

Jim Me rm i s (MBA ’98) is opera-
tions manager with Stolt Comex
Seaway Inc. in New Orleans.

Dan Pa c k e r (MBA ’98) was elected a
v ice chai r of the New Or l e a n s
Regional Chamber of Commerce for
1999. Pa c k e r, president of En t e r g y
New Orleans, chairs the mark e t i n g
and communications committee.

Ro b e rt Se b a s t i a n (MBA ’98) has
relocated to Mo s c ow, where he is
contracts administrator for the busi-
ness team of the Caspian Pi p e l i n e
Consortium.

A run K. Sh a rma (MBA ’98) has
joined Royal Dutch Shell as a strate-
gic/business analyst. Sharma is
based in The Hague.

Dr. John Wa l e s (MBA ’98) was
named Volunteer of the Year by the
East Jefferson General Ho s p i t a l
Foundation. Wales has been a board
member of the foundation since
1998.

Elaine Coleman (MBA ’99) has
been named vice president in charge
of external relations for En t e r g y

New Orleans. Coleman will man-
age the company’s relations with the
city of New Orleans, customer ser-
vice organization and economic
development efforts.

IN ME M O R I A M
William H. Haeuser Jr. (BBA ’34)

Henry S. Marchal (BBA ’36)

Thomas B. Putnam (BBA ’37)

Charles F. Reed (BBA ’37)

Rita Molony Silva (BBA ’37)

Jac Stich (BBA ’38)

Guy Cheng (BBA ’39)

Gwendolyn Geary Molony (BBA ’39)

Charles N. Vosburgh (BBA ’40)

Herbert G. Kurz (BBA ’47)

Charles L. Stern Sr. (BBA ’51)

Arthur J. Burrows (BBA ’52)

Lorraine Arceneaux (BBA ’52)

Donald A. Cox Sr. (BBA ’57)

Alan R. Pehrson (MBA ’64)

Donald E. Shaw (MBA ’67)

Raymond A. Hupe (MBA ’86)

Montine Freeman 
(Freeman School friend)

Robert W. French 
(Freeman School friend)

Gladys Welch Milliner 
(Freeman School friend)

Louis Milliner 
(Freeman School friend)

Gifford D. Riess 
(Freeman School friend)

Cecile W. Usdin 
(Freeman School friend)

CO R R E C T I O N
R i c h a rd B. Armstrong (MBA ’74) was

e r roneously listed in the Fall 1998 

In Memoriam section. Armstrong is a

senior vice president with Wa c h ovia Ba n k

of Georgia. He and his wife reside in

Atlanta. Fre e m a n re g rets the erro r.

Kelli Chiang (MBA ’97) and Paul Kolling (MBA ’97) were married  in September 1998 in Bethesda, Md. Chiang-Kolling is a
consultant with PriceWaterhouse Coopers. Kolling is a risk analyst in Entergy’s energy management organization. It was a Freeman
School reunion at their wedding. Front, from left to right, Andras Nemeth, Kim Thompson, Mary Steadman, Soon Rabb, Karen
Norris and James Bremner. Back row, from left to right, Julie Horst, Charles Lin, Andrea Primack, Rich Seeg, Chiang, Kolling,
Mark Pietri, Yvonne Noel, Kristin Duarte and Selim Berkol.
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LO S T I N T H E M A I L?

The Freeman School enjoys shar-
ing in the accomplishments of

ou r  al umni,  bu t w i th  near ly
10,000 to keep track of, a few
names invariably fall through the
cracks. Can you help us locate any
members of the Freeman family
lost in the mail? Listed below are
the names of alumni with no cur-
rent address in our system. If yo u
re c o g n i ze a friend or a colleague,
please let us know and we’ll make
s u re that they’re back on track to
re c e i ve the latest news from the
Freeman School in a flash. Pl e a s e
e-mail Rhonda Earles, director of
externa l rela tions, a t rhonda.
earles@tulane.edu, ca ll (504) 
862-8470 or fax (504) 862-8717.

1920s
Robert J. Ourso (’23)

1930s
J. Lindy Budreau Jr. (BBA ’37)

1940s
Robert J. Bannon (BBA ’49)
Gailon T. Bryan (BBA ’41)
Joseph Burez Jr. (BBA ’49)
Louis V. Carambat (’41)
Victor L. Colomb Jr. (’49)
Henry S. Eason, Sr. (BBA ’42)
James E. Elliot (’44)
Merrill P. Fischer (BBA ’46)
Edith Floyd (BBA ’45)
Gerland J. Foucha Jr. (BBA ’48)
Harry J. Geiss Jr. (BBA ’47)
Alvin D. Hellbach (BBA ’48)
Walter P. Von Hoven Jr. (BBA ’49)
Luther E. Howell Jr. (’44)
Eugene Richard Huber (BBA ’48)
Gerald B. Laue (’45)
Robert C. Lefler (BBA ’49)
Reagon H. Legg (’44)
Grenes John Lennox (BBA ’48)
Leo C. Lob (BBA ’47)
James L. Rice (’48)
Joseph Rubin (BBA ’47)
J. Ford Stuart (BBA ’47)
Alvin L. Taylor (’45)
Robert A. Unkenholz (’44)
William J. Watson (’45)
William Wolfe (’43)

1950s
Robert V. Amann (BBA ’58)
David G. Baker (BBA ’59)
Doyle L. Baugh Jr. (BBA ’58)
William R. Corbidge (BBA ’58)
James J. Craig (BBA ’57)
Elliot C. Dienes (BBA ’51)
Robert Ecker (BBA ’58)
Mr. Engkim (BBA ’55)
Michael L. Field (’59)
Raymond W. Hanson (BBA ’57)
Robert E. Harrell (BBA ’54)
William Chas. Hartranft (BBA ’50)
June E. Hebert (’56)
Louis Francis Heintz (BBA ’50)
Louis F. Jacob Jr. (’58)
Roy Gene Jones (’59)
Chas. F. Layrisson Jr. (BBA ’58)
George E. Leal (BBA ’56)
Herman Lefkowitz (BBA ’58)
Mary A. Manion (BBA ’55)
Donald P. Mehrtens (’51)
Charles R. Nantz (BBA ’57)
Homer S. Nielson (BBA ’50)
John W. O’Brien (BBA ’59)
Mrs. Kenneth G. Paulsell (BBA ’58)
Robert L. Risk (BBA ’59)
James W. Ross (BBA ’57)
Thomas E. Ryan (BBA ’52)
Sidney L. Shlenker (’59)
Lloyd H. Spencer Jr. (BBA ’57)
Anthony Tamburello (’59)
Karl M. Zander Jr. (BBA ’58)

1960s
Stephen L. Bell (’65)
Lawrence B. Berkowitz (BBA ’67)
Joseph D. Bryant (’61)
Luis A. Davalos (MBA ’65)
James H. Dill (’60)
Ronald Joseph Drez (BBA ’62)
Benny J. Edwards (BBA ’61)
Robert L. Fossum (MBA ’66)
Ralph R. Gilster Jr. (’64)
Louis F. Hamilton (’64)
Kenneth R. Helton (’66)
Louis A. Hereford (’66)
John J. Houlahan Jr. (MBA ’60)
James K. Kincaid (BBA ’60)
Irwin Kleinfeldt (’63)
Thomas M. McMahon (’61)
Richard W. Moise (BBA ’65)
James E. Nord (’66)
Gail Wade Rolison (’66)
Stephen E. Rose (BBA ’67)
David Rosenberg (MBA ’68)
Charles M. Siegel (’61)
Bobby L. Sledge (MBA ’69)
Maurice S. Spranley Jr. (MBA ’68)
Steven A. Stuart (BBA ’60)
Robert Edward Walker (MBA ’69)
Paul M. Wilson (MBA ’69)
Thomas C. You (MBA ’68)

1970s
David L. Benton III (MBA ’74)
Richard D. Clarke (MBA ’74)
Charles D. Collins III (MBA ’70)
Marcia F. Curtis (MBA ’76)

Marilyn F. Davis (MBA ’74)
Franklin A. Davis-Zavala (MBA ’78)
James P. Dimmerli (MBA ’79)
Walter C. Farmer (MBA ’72)
Joseph Thomas Gaddis (MBA ’72)
Howard H. Hampton II (MBA ’71)
John A. Hedrick (MBA ’72)
Robert C. Hurrey (MBA ’75)
Robert R. Hurst (MBA ’78)
Margot P. Kelly (MBA ’79)
William L. Klinkenstein (MBA ’71)
Albert W. Koch (BSM ’78)
John M. Koury (MBA ’73)
Jaroslaw Joseph Kryschtal (MBA ’75)
Rafael F. Maldonado (MBA ’78)
Jerry W. Mangrum (MBA ’72)
Vernon D. Moats (MBA ’74)
Rodolfo Montemayor (MBA ’77)
William G. O’Connor (MBA ’72)
Sergio A. Oyanedel-G (MBA ’74)
Arthur E. Parker III (MBA ’73)
Ralph E. Parkhouse (MBA ’72)
Deloris Deneen Pettis (MBA ’79)
Jafar Rasheed (MBA ’76)
Helenmarie Rogers (BSM ’79)
Louis K. Rothbard (MBA ’74)
Tom Joseph Siebenmorgan (MBA ’78)
Donald E. Simmons (MBA ’76)
Kenneth J. Werhan (MBA ’77)
Elizabeth H. Wogan (MBA ’79)

1980s
Terry M. Aitchison (MBA ’86)
Elsa C. Augustenborg (’89)
Faustina A. Balthazar (BSM ’84)
Elisa A. Baum (BSM ’86)
Kenneth E. Berg (’88)
Matthew L. Bissanti Jr. (BSM ’87)
Richard Carpenter (MBA ’82)
Paul J. Catanese Jr. (MBA ’83)
Llewellyn Henry Cox III (MBA ’82)
Lisa S. Daigle (BSM ’86)
Jana Daniels (’88)
Thomas Delaughte (’89)
Jessica W. Dowdle (BSM ’85)
Stephen G. Duncan (MBA ’82)
Elizabeth M. Flynn (MBA ’80)
Ellie S. Fox (BSM ’81)
Michelle Galbreth (’89)
Michael V. Galella (MBA ’82)
Peter R. Gillespie (MBA ’82)
Susan Witt Green (BSM ’83)
John C. Henry (MBA ’82)
Robert Hoar (’87)
Stephen F. Janeck (BSM ’80)
Chris Johnson (’88)
Krista Johnson (’88)
Larry L. Jones (MBA ’83)
Frank B. Jordan (MBA ’82)
Jonathan L. Jurevic (MBA ’80)
Valerie Kait (’88)
Toshihiko Komami (MBA ’85)
Robert J. Laser (BSM ’80)
Linda Mason (’88)
Peter R. Matthews (MBA ’84)
Robert E. Murray (GRD ’89)
Mark W. Newman (MBA ’83)
Louis Novick (BSM ’86)
Eric M. Paul (BSM ’82)

Anthony P. Perniciaro Jr. (’89)
Ramon E. Roux Jr. (BSM ’84)
David T. Sanzo (BSM ’82)
Loren R. Silvershein (BSM ’81)
Kathleen A. Szelei (’89)
Sundari Thiagarajan (MBA ’85)
Lynne Thomson (MBA ’87)
Evan B. Troyka (BSM ’88)
Loomis L. White II (BSM ’84)
Jeffrey A. Wilkins (MBA ’82)
Ross R. Zarub (GRD ’89)
Nicholas A. Zsoka (MBA ’89)

1990s
Juan C. Alvarez (BSM ’93)
Paul Bernard (MBA ’91)
Kerrison T. Black (BSM ’98)
John A. Bower (’94)
Kevin W. Bowles (GRD ’91)
Kathleen Brennanhaug (’92)
Tammy C. Carter (MBA ’95)
Vincent E. Cheshire (’93)
Ellen Cleaveland (’96)
Catherine-Anne Couch (’92)
William F. Daughtry Jr. (BSM ’94)
Brent W. Day (MBA ’90)
William Dehart (GRD ’91)
Kevin T. Denney (BSM ’93)
Michelle L. Donner (BSM ’93)
Derrick Edwards (BSM ’97, MAC ’98)
Alberto J. Esquivel Jr. (BSM ’95)
Chanelle N. Gaither (BSM ’97)
Donald T. Harris II (BSM ’94)
Andrew H. Heller (BSM ’94)
John R. House (’95)
Carolyn A. Jarboe (MBA ’97)
Delin R. Johnson (’96)
Walter Kahlenborn (’92)
Jennifer J. Kamp (BSM ’93)
Peter Kollar (MBA ’93)
Karl Krainer (MBA ’91)
Joshua Lefkowitz (BSM ’96)
Francisco Leyva (’97)
Andrew G. Mandala (BSM ’95)
Christine C. Mc Master (’93)
Christopher P. Melancon (MBA ’94)
Robert H. Monahan (’91)
Terry J. Morgan (’98)
Johan B. Nilsson (BSM ’98)
Tucker A. Nix (BSM ’94)
Lionel Ortiz (’95)
James Edward Ott (BSM ’90)
Luis Perez-Lafaurie (MBA ’91)
William T. Pruit (BSM ’91)
Hal D. Rhodes (BSM ’94)
Scott E. Riskin (BSM ’92)
Neil L. Robertson (’93)
Michele Sue Robins (BSM ’90)
Marc D. Rosen (BSM ’92)
Roman Roszka (’97)
Michael Scotto (BSM ’90)
Peter J. Stuart (MBA ’94)
Sharmon A. Sullivan (MBA ’97)
Ho C. T. Tran (BSM ’97)
Ruth A. Wanstrath (’97)
Wenshe Zha (MBA ’94)
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Paul Rumely (MBA ’73), re c e i ved the TA BA Alumnus of the Year Aw a rd at TA BA’s
annual meeting in Ma rch. Rumely is vice president for human re s o u rces with Mo o d y
In vestor Se rvices in New Yo rk .

Aaron Selber Jr. (BBA ’50), center, was the special guest of Dean James McFarland, left, and
Assistant Dean Peter Ricchiuti at the third annual Bu rk e n road Re p o rts In ve s t m e n t
C o n f e rence. Selber is managing partner of Selber Oil Co., Selber In vestments and Se l b e r
Properties in Shreveport, La. Selber’s wife is the former Peggy Burkenroad (N ’53).

Left to right, David Lesmond, Venkat Su b ramaniam and Prem Jain we re named to the
Teacher Honor Roll at the December convocation ceremony.

Dean McFarland receives a $15,000 gift from the 1999 Asia Executive MBA class at its con-
vocation dinner at the Plimsoll Club in February. The check was presented by Steve (Shih-Yu)
Tung, vice division chief of Taiwan Security Co. Ltd. in Taipei.
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A. B. FR E E M A N SC H O O L O F BU S I N E S S UP C O M I N G EV E N T S

OC TO B E R 1 9 9 9

Executive Breakfast Series—
“Internet Retailing: Still Time to
Start Your Venture?”
Goldring/Woldenberg Hall

Homecoming

Freeman Days in 
New York Reception,
The Sky Club, New York

NOV E M B E R 1 9 9 9

Burkenroad Symposium on
Business and Society,
Goldring/Woldenberg Hall

Tulane Business Forum,
New Orleans Hilton

Executive Breakfast Series—
“Leading with Knowledge:
The Nature of Competition in the
21st Century,”
Goldring/Woldenberg Hall

DE C E M B E R 1 9 9 9

Executive Breakfast Series–
“What’s Happening to the World
Economy? A Regional and Global
Perspective,”
Goldring/Woldenberg Hall

Convocation Ceremony,
Rogers Chapel,
Tulane University
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